
 
 
 
 
 
 
 
 
 

 

Wellingborough Town Centre 

Shop Front Advertising and 

Design Guide Summary 

 

 
 

 
 
 
 
 

 

The purpose of this guide is to demonstrate how 
embracing a traditional approach to shop design and 
advertising can have a positive impact on the street 
scene. This positive presence of well designed 
shops improves the visitor experience and in turn 
customer footfall. 
 
Grant funding is available for town center 
organisations to repair and/or redecorate their 
premises. 
 
The Wellingborough Shop Front Improvement 
Project, delivered by the Borough Council of 
Wellingborough and the council’s initiative, 
Enterprising Wellingborough, is part of larger 
regeneration plans for the town centre. 



Anatomy of a shop front 
 

 

 

 
 
 

The Shop Front and Advertisement Guide is a Supplementary Planning Document (SPD) published in 2009. A copy of the comprehensive document can be downloaded 

from www.wellingborough.gov.uk/planningpolicy. 
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Principles of shop front design 
 

 

 

There are 10 Principles behind the Shop Front Design 

and Advertising Guide that offer good practice for shop 

owners needing guidance with design. 

 

 
A parade of shops which have retained many of their 

original elements and appear as a unified group, 

Oxford Street. 

 

Principle 1: The character of 

Wellingborough should be respected. 
 

The townscape of Wellingborough’s town centre is 

defined partly by its variable medieval street pattern 

often tightly enclosed by buildings situated on the 

back edge of the pavement. 

Variation in the design, appearance and detailing of 

shop fronts is therefore appropriate (having regard to 

the requirement for the shop front to respect the 

context of the building within which it is situated and 

the principles in the Shop Front and Advertisement 

Guide (2009). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The character of the town centre is influenced by the width and alignment of its streets and diverse built form resulting in a variable domestic 

scale townscape - view along Silver Street 



Principle 2: Consider the shop front in context with 

the building 

Principle 3: Consider the shop front in context with 

the street 

Principle 4: Proposals should seek to contribute to 

sustainability: 

Consider the shop front in relation to the building in which it is located 

and its immediate neighbours. 

 

 

A simple but effective period shop 

front on the High Street. 

 

 

An excellent example of a 

well maintained period shop front. 

 

 

  

Excessively wide and deep fascias appear as dominant and out of proportion 

with the building. They obscure first floor windows and extend across distinct 

architectural units and elements. 

 

Principle 5: Period shop fronts and details should be 

retained: 

Where an existing shop front contributes positively to the character of the 

building and its surroundings it should be retained and, if necessary, 

appropriately restored. Sometimes important architectural features such 

as fascias survive, but may have been hidden by later additions. By 

revealing and restoring these features the shop front can be greatly 

improved. 

Fascias should remain in proportion with the building of which they form a part 

and be kept well below the first floor window cills. They should also be 

contained horizontally within the elements of a suitably designed shop front and 

the party walls of the building. 

 
 

Principle 6:  Existing unsympathetic shop fronts 

should be improved: 

 
Where shop fronts have been altered or replaced in a manner which is 

unsympathetic to the character of the host building, it would be desirable 

to seek its improvement or replacement with a more appropriate shop 

front. 



 

Principle 7:  New or altered shop fronts should 

be designed and finished to a high standard 

using quality materials 
 

Using professional carpenters, stonemasons and sign writers will 

help maintain these professional trades and encourage traditional 

skills development. 
 
 

 
 

 

Principle 8: Designs should facilitate 

accessibility and promote community safety 

 
 
 
 
 

 
Principle 10: Design responses should have regard to 

the character and sensitivity of the building 

Where proposals seek permission for a shop front within a period building, a 

traditional shop front design is likely to be an appropriate response. 

Contemporary designs and materials (as experience in the town shows) are less 

likely to complement the character and appearance of the building or its setting 

and often lack the refinement associated with many period buildings. Only 

contemporary designs which can be demonstrated to be of truly outstanding 

quality and which preserve the character or appearance of the building and its 

setting would be likely to be acceptable under these circumstances. 

 

All users of the town centre should be afforded equal access to 

shops and services and should not be unreasonably excluded by 

virtue of poor accessibility to buildings. It is expected that new 

developments containing shop fronts or for new or altered shop 

fronts in existing buildings should take reasonable steps to 

accommodate the needs of people who experience mobility 

impairment. 

 
 
 
 

 
An original opening in the former cinema 

has been successfully adapted with a new 

window, Gloucester Place. 

 
 
 
 
 

Unembellished shop fronts are 

appropriate within these simple Georgian 

facades, Market Street 

Principle 9: The historic environment and cultural 

heritage should be preserved or enhanced 
 
Wellingborough town centre is covered by a Conservation Area designation. 

Proposals for shop fronts and advertisements within the Conservation Area or 

affecting other aspects of the town’s cultural heritage may need to be adapted to 

protect or enhance its character. Equally, listed buildings and unlisted buildings 

of townscape merit fall within the town centre. Proposals adversely affecting 

their historic or architectural interest will not be permitted. 



   Signs and Advertising 
 

 

 
 

 

The size of individual letters and the 

proportion of the fascia which they occupy will 

significantly influence the appearance of a 

sign. 
 

 

Traditional style lettering and sign writing shadow effects in 

proportion with their fascia signs. Examples from Wellingborough 

A projecting sign can give an opportunity to 

introduce creativity and personalisation. A 

well-designed projecting sign can add artistic 

interest and even humour to the townscape. 
 

 

 

Top Left: A hanging sign 

positioned centrally on an 

appropriately ornate wrought iron 

bracket, Market Street 

 
Top right: A tradi t ional  s ign  

written timber hanging sign, Silver 

Street 

 

 
Below left: Symbol sign, the 

Horseshoe Inn, Sheep Street 

Area of Special Control of Advertising (ASCA) 

 
In 2013, the Secretary of State approved an 

ASCA for Wellingborough's town centre 

conservation area. 

It means that in some instances where 

permitted development rights may have 

allowed certain alterations without planning 

consent, the ASCA will now trigger the need to 

have new signs and shop front designs 

approved by the Planning Authority before 

being implemented. However, there is no fee 

for an ASCA generated application and the 

Conservation Officer is available to guide 

design prior to application. 
 

It is important not to stifle originality or 

innovative design, but similarly it is vital we set 

a high standard for our town and prevent the 

influx of inappropriate advertising displays and 

signage. The ASCA will support this and in 

turn improve the streetscape within prominent 

retail areas. 

 

 
 

 

 

 



 

 

Security shutters and grills 
 

 

 

Internal open mesh shutters: 

 
Internally fitted open mesh shutters are the preferred method of providing security shutters. They allow the display window to remain visible without 

detracting from the visual appearance of the building or townscape. Window displays should be subtly lit with the internal lighting to enliven the 

street scene and enhance the perception of security. 
 
 
 
 

External solid shutters: 

 
External solid shutters and externally located shutter box housings 

have a utilitarian appearance and are visually harmful to the building, 

the street scene and contribute to a perception of insecurity.  Proposals 

for solid external shutters or unsightly shutter box housings will not be 

acceptable. 
 

 
External open mesh security shutters with a concealed 

shutter box 

External open mesh shutters: 

 
External open mesh shutters with the shutter box housing concealed 

behind the fascia, are more prominent than internal shutters and offer 

an acceptable alternative where internal shutters cannot be achieved. 

Window displays should be subtly lit with the internal lighting to enliven 

the street scene and enhance the perception of security. 
 
 
 
 
 
 

External solid security shutters and shutter box A good example of an internal shutter and 

posi t ive window display

Internal open mesh security shutters 



 
 

 
 

Planning enquiries 

01933 229777 

planning@wellingborough.gov,uk 

www.wellingborough.gov.uk/planning 

Wellingborough Shop Front 
Improvement Project 
 
The Borough Council of Wellingborough and the councils 
initiative, Enterprising Wellingborough is committing to £166,500 
for improvements to the organisations that make up our town 
centre.  
 
The project will support building repairs, redecoration, security 
and signage. This project builds on the work carried out under 
the THI scheme, helping to enhance the town centre experience 
for the organisations and customers alike. 
 

Wellingborough Shop Front Improvement Grants 
 
Grants are available for shop front improvements and repairs to 
the fabric of buildings through this project. 
 
The grant rates are offered at 85% for eligible works. Grants can 
be applied for by completing the application form and contacting 
the projects team. 
 
 
 
 
 
 
 
 
 
 
 
 

 

Grant enquiries – Project Team: 

Obtaining Consent 
 
The need for permission 
Various permissions may be required for proposals involving works to a shop front. 
Separate applications are necessary for works requiring planning permission and 
those affecting listed buildings as well as Advertisement Consent and Building 
Regulations approval. 
 
Planning permission is required for the following works: 

 Construction of new shop fronts. 

 Material alterations to existing shop fronts, including the installation of security 
shutters and grilles or canopies and blinds. 

 Any alteration or removal of a Listed Buildings shop front. 
 
Consent will be required for any works to a listed building affecting its historic or 
architectural interest (both internal and external). It is a criminal offence under the 
Planning (Listed Buildings and Conservation Areas) Act 1990 to carry out 
unauthorised works to a listed building. If you are unsure whether your proposal 
requires consent you are advised to contact the Borough Design and Conservation 
Officer for further guidance. 
 
Advertisement consent is required for: 

 The installation of certain signs and advertisements depending upon purpose, 
siting and objectives. 

 The installation of canopies and sun blinds bearing advertising or logos. - 
Illuminated signs and advertisements. 

 
In 2013 an Area of Special Control of Advertising (ASCA) was approved for 
Wellingborough Town Centre which strengthens permitted development rights. 
The designation of the ASCA requires permission for any alteration or material change 
to be applied for. Therefore, permission from the Local Planning Authority must be 
obtained prior to installation or modification. 
 
Licenses 
Proposals for signs or canopies which will project over the public highway will require 
a license from Northamptonshire County Council as the Highway Authority. 
 

Planning Enquiries 
01933 229777 

planning@wellingborough.gov.uk 
www.wellingborough.gov.uk/planning  Projects Team: projects@wellingborough.gov.uk / 01933 231978 
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