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1. Purpose of this Document 
 
1.1 The Environmental Assessment of Plans and Programmes Regulations 

2004 sets out the post adoption procedures for plans or programmes 
that have been subject to an environmental assessment. This report is 
to satisfy those requirements in respect of the adoption of the 
Wellingborough Town Centre Shop Front and Advertisement Design 
Guide Supplementary Planning Document. 

 
1.2 In particular, the Regulations require a statement to be produced on 

adoption of the document indicating: 
 

• how environmental considerations have been integrated into the 
document; 

• how the environmental report has been taken into account; 

• how opinions expressed in response to public consultation have 
been taken into account; 

• the reasons for choosing the document as adopted in the light of 
the other reasonable alternatives dealt with; and 

• the measures that are to be taken to monitor the significant 
environmental effects of the implementation of the document. 

 
2. Adoption Details 
 
2.1 The Shop Front and Advertisement Design Guide Supplementary 

Planning Document (SPD) was adopted by the Borough Council of 
Wellingborough on 21 July 2009. 

 
2.2 The SPD sets out guidance for the design and security of shop fronts 

and the Council's approach to advertisements on buildings.  The 
document provides advice to anyone involved in the process of 
commissioning or designing new or replacement shop fronts or the 
alteration of existing ones. The SPD has been subject to a 
Sustainability Appraisal which has assessed the Guide against social, 
environmental and economic objectives. 

 
2.3 The SPD, Consultation Statement and Sustainability Appraisal are 

available for inspection from the Council’s website at 
www.wellingborough.gov.uk and at the following locations during 
normal office hours: 

 
Council Offices 

Croyland Abbey, Tithe Barn Road, Wellingborough, Northamptonshire, NN8 
1BJ. 

 
Opening Hours 

Monday, Tuesday, Wednesday: 8.30am - 5pm 
Thursday: 9.30am - 5pm 
Friday: 8.30am - 4.30pm 



 

Also available from Public Libraries 
Throughout the Borough of Wellingborough 

 
 
3. How environmental considerations have been integrated into the 

document 
 
3.1 As part of the SPD preparation process, the Borough Council has 

conducted an environmental assessment in accordance with the 
requirements of European Directive 2001/42/EC on the ‘assessment of 
the effects of certain plans and programmes on the environment’ 
(known as the ‘strategic environmental assessment’ or SEA Directive). 
In addition, under the Planning and Compulsory Purchase Act 2004, it 
was a requirement to undertake a Sustainability Appraisal (SA) of 
documents such as the SPD.  Provisions contained in the Planning Act 
2008, brought into force on 6th April 2009 removed this requirement for 
the Sustainability Appraisal of SPDs.  As preparation of the SPD was 
commenced prior to this date a Sustainability Appraisal was 
undertaken. 

 
3.2 Whereas the SEA concentrates on environmental issues, the SA also 

encompasses social and economic issues. Whilst the requirement to 
carry out a SA and a SEA are distinct, Government guidance indicates 
that it is possible to satisfy both through a single appraisal process. 
This adoption statement is not therefore confined to environmental 
issues but has been broadened to include other information on the SA 
of the SPD. Throughout the remainder of this statement reference to 
SA should therefore be taken to include the requirements of the SEA 
Directive 

 
3.3 Sustainability considerations have been built in to the process of 

preparing the SPD having regard to guidance on the ‘Sustainability 
Appraisal of Regional Spatial Strategies and Local Development 
Documents’ (ODPM 2005) and ‘Local Development Frameworks: 
Guidance on Sustainability Appraisal’ (PAS 2007). SA is an iterative 
process and it has therefore been updated and published for 
consultation at various stages during the course of preparing the SPD. 
All documents are available from the Council website: 

 
http://www.wellingborough.gov.uk/site/scripts/download_info.php?down
loadID=1389 

 
4. How the environmental report has been taken into account 
 
4.1 The SA process made the following differences to the development of 
 the Shop Front and Advertisement Design Guide: 
 

• identified how the specified objectives could be further improved; 



• identified environmental indicators that would need to be priorities 
with more detailed investigation at the planning application stage; 

• provided a consistent and comprehensive approach to investigating 
the effects of the guide at each stage of it’s evolution and 
implementation. 

 
 
5.  How opinions expressed in response to public consultation have 

been taken into account 
 
5.1 A list of the bodies consulted and sent a copy of the SA Scoping 

Report and SA of the Draft Shop Front and Advertisement Design 
Guide is included in Appendix B of the Final Sustainability Appraisal 
Report. Other consultees were informed of the existence of the report 
and were able to request a copy. Copies of the reports were also made 
available for inspection at the Croyland Abbey Council offices and in 
the libraries in the borough. Throughout the period both reports were 
also available on the Council’s website www.wellingborough.gov.uk. 

 
5.2 A summary of the comments received in relation to the SA Scoping 

Report and the draft Sustainability Appraisal is included in Appendix C 
of the Sustainability Appraisal. These tables also include the Council’s 
responses to each of the comments. Several changes were made in 
response to these comments including amendments to the baseline 
report and changes to indicators. 

 
6.  The reasons for choosing the document as adopted in the light of 

the other reasonable alternatives dealt with 
 
6.1 As part of the preparation of the Shop Front and Advertisement Design 

Guide, the option of preparing the Guide was compared with the ‘do-
nothing’ option of not preparing the Guide. The results of the appraisal 
of the ‘do nothing’ option showed that this option has negative and 
neutral effects. To reduce the neutral effects, special consideration 
would have to be given to improve the standard of shop front and 
advertisement design and construction within the town centre to arrest 
the continued deterioration in quality. The most effective means of 
doing this is through a specific Shop Front and Advertisement Design 
Guide. 

 
6.2 The results of the appraisal (set out in Appendix I of the Sustainability 

Appraisal) showed that preparation of the Guide would only have 
positive effects. There would be no negative effects. It is concluded 
therefore that the Guide will enhance sustainability. 

 
In terms of social sustainability, the strategy will: 

• apply universal access principles to works related to shop front 
entrances, doors and hand rails, of particular benefit to the mobility 
and visually impaired; 



• apply ‘secured by design’ principles relating to security grilles and 
lighting; 

• make Wellingborough a more attractive and vibrant place; 

• promote craftsmanship, with benefits for skills development. 
 

 In terms of environmental sustainability, the strategy will: 

• significantly improve the town centre’s townscape quality 

• enhance cultural heritage, complementing other conservation-
related initiatives that are planned and improving the overall 
standard of environmental quality; 

• have an undetermined impact on wider climate change, air and 
water quality considerations, but will potentially help to improve 
energy efficiency. 

 
 In terms of economic sustainability, the strategy will: 

• provide job opportunities for those involved in implementation 
works; 

• enhance the attractiveness of Wellingborough as a destination for 
businessesand tourists; 

• make a major positive contribution towards making town centre 
more regionally competitive and so enhance its overall vitality and 
viability. 

 
 
7. The measures that are to be taken to monitor the significant 
 environmental effects of the implementation of the document 
 
7.1 Monitoring of the SA and implementation of the Shop Front and 
 Advertisement Design Guide will take place as part of the Borough 
 Council’s Annual Monitoring Report – available at: 
 

http://www.wellingborough.gov.uk/site/scripts/documents_info.php?doc
umentID=568&pageNumber=14 

 
7.2 There are two aspects to monitoring: 
 
 A) Monitoring using SA indicators 
 Monitoring will cover the baseline information and SA indicators listed 

in the Appendix F Sustainability Appraisal Framework. Indicators that 
are considered to be of most relevance to the Shop Front and 
Advertisement Design Guide are highlighted and shown below. It will 
be important to verify that the positive effects predicted actually do 
occur. Cumulative, secondary and synergistic effects should also be 
considered. 

 

• Recorded crime per 100 population 

• % of people surveyed who consider the town centre to be safe, 
friendly, attractive and well maintained 

• Overall general satisfaction with local area 



• % of people surveyed who believe that the conservation area 
and the appearance of listed buildings or their setting has been 
enhanced 

• % of new dwellings or commercial developments meeting at 
least BREEAM very good standard or equivalent 

• The total number of VAT registered businesses in the area at 
the end of year 

• The percentage change in the number of VAT registered 
businesses 

• Experien ranking 

• Percentage of vacant units within the town centre 
 

 B) Monitoring of AAP implementation 
Appendix E of the AAP sets out the Monitoring Framework relating to 
implementation of AAP policies. The following extract relates to the 
Shop Front and Advertisement Design Guide: 

 

 
 
7.3 Where monitoring identifies unforeseen adverse effects it will be 

appropriate to consider in the Annual Monitoring Report whether 
remedial action is needed. This could include reviewing the Shop Front 
and Advertisement Design Guide or making recommendations on the 
implementation of specific policies contained within theTown Centre 
Area Action Plan. 


