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existing shop fronts to ensure that proposals are 
designed to enhance the town centre’s vitality 
and attractiveness. This includes a Public Realm 
Strategy, a Conservation Area Appraisal and this 
Shop Front and Advertisement Design Guide.

In accordance with Regulations 17 and 18 of the 
Town and Country Planning (Local Development) 
(England) Regulations 2004, the Borough Council 
has published statements which summarise the 
main issues raised in response to consultation 
prior to the preparation of the Draft Shop Front 
and Advertisement Design Guide and during the 
subsequent statutory consultation period on the draft 
document. The statements also indicate how the 
main issues raised have been addressed in the SPD. 
The Regulation 17 and 18 consultation statements 
are available on the Council’s website at www.
wellingborough.gov.uk.

1.4. Relationship with planning policy

The provisions of the Shop Front and Advertisement 
Design Guide supplement relevant policies of the 
Local Development Framework contained in the 
North Northamptonshire Core Spatial Strategy (CSS) 
and the Wellingborough Town Centre Area Action 
Plan. It is also intended to help deliver the Regional 
Spatial Strategy and Community Strategy.

1.1  Who is the design guide for?  

This shop front and advertisement design guide is 
a Supplementary Planning Document (SPD) and 
it is intended to provide advice to anyone involved 
in the process of commissioning or designing new 
or replacement shop fronts/advertisements, or the 
alteration of existing ones. 

This guidance will be used as a planning tool by 
architects/professional agents, Council offi cers, 
owners and operators of shops and similar premises 
and shopfi tters.  It should provide assistance in 
the process of design and in the submission of a 
planning application to alter shop fronts or install 
advertising.  If this guidance is followed then 
applications will be more likely to be determined 
quickly and successfully.  

It should be noted that this Design Guide applies 
not only to period buildings, but also new buildings 
and modern frontages and it accepts that design 
responses must not be so prescriptive as to prevent 
a truly appropriate and/or imaginative response to 
each individual situation.

1.2  The structure of the design guide

Part A of the document outlines the need for 
guidance on shop front design and advertising, 
sets out its purpose and objectives and explains 
its relationship within the context of the Local 
Development Framework (LDF) and anticipated 

expansion of the town.  

Part B includes general principles of good shop front 
design, followed by an analysis of a shop front and 
its constituent parts.  These are accompanied by a 
series of guidance points which should be used to 
inform the design or alteration of shop fronts within 
the town.  

Additional considerations include the provision of sun 
blinds and canopies/awnings as well as community 
safety and the security of retail premises.  

Part C addresses matters concerning the placement 
and design of shop signs and advertisements.  

Part D of this document explains the requirements 
for making a planning or advertisement regulations 
application and sets out the nature and level of 
information that should be supplied to enable 
applications to be registered and considered by the 
Council.    

1.3  Background

The Council is currently planning for the future 
management of the town’s growth.  Proposals for 
regeneration of the town centre are set out in the 
Wellingborough Town Centre Area Action Plan 
(AAP). The Area Action Plan recognises that a 
holistic approach to the regeneration of the town 
centre is required.  This includes measures to 
enhance and upgrade both the public realm and 

01
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The principal AAP policy that the Guide elaborates 
on is:   

Policy WTC 6 - Shop Fronts

This policy seeks to ensure improvements in the 
design and quality of shop fronts, and by extension, 
the wider streetscene.  This policy states:  

Proposals for new shop fronts or alterations to 
existing ones will be assessed against the criteria of 
policy WTC 6 and the parameters contained within 
this guide.

1.4.1 North Northamptonshire Core Spatial 
Strategy (CSS)

The North Northamptonshire Core Spatial Strategy 
(CSS ) provides the overall direction and policies 
for development within North Northamptonshire and 
has been developed in line with national planning 
policy. The Vision for the CSS (p.22) envisages a 
showpiece for modern green living, a high quality 
environment and a prosperous economy associated 
with the regeneration of the urban town centres. 
This will be achieved with high quality development 
and the protection and enhancement of the built 
environment to provide safe and attractive places in 
which to live and work.

The principal CSS policy that the Guide relates to is:  
POLICY 13: GENERAL SUSTAINABLE 
DEVELOPMENT PRINCIPLES

This includes the requirement that ‘Development 
should:

b) seek to design out anti-social behaviour, crime 
and reduce the fear of crime by applying the 
principles of the ‘Secured by Design’ scheme;

h) Be of a high standard of design, architecture and
landscaping, respects and enhances the character
of its surroundings and is in accordance with the
Environmental Character of the area; 

i) Create a strong sense of place by strengthening
the distinctive historic and cultural qualities and
townscape of the towns and villages through its
design, landscaping and use of public art.

1.4.2 Wellingborough Town Centre  Area Action 
Plan

Within this strategic planning context the 
Wellingborough Town Centre AAP provides a more 
immediate policy framework within which this guide 
has been formulated. 

The Area Action Plan recognises that a holistic 
approach to the regeneration of the town centre is 
required. This includes measures to enhance and 
upgrade both the public realm and existing shop 
fronts to ensure that proposals are designed to 
enhance the town centre’s vitality and attractiveness.

Paragraph 5.3.10 of the AAP identifi es the Council’s 
intention to prepare design guidance, to be adopted 
as a Supplementary Planning Document (SPD). 
Shop fronts are considered to be an intrinsic 
element of the town centre environment that have an 
important infl uence on the quality of the streetscene 
and sense of place.

Policy WTC 6 – Shop Fronts  

Within the town centre, new shop fronts and 
advertisements should be designed to the highest 
standard in terms of:-

i  their relationship to both the local context and 
the building of which they form a part; 

ii  the quality and durability of materials used; 

iii the level and means of illumination.
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1.4.3 Other policy context

At a national level policy is provided within Planning 
Policy Statements (PPS) and Planning Policy 
Guidance (PPG). Relevant PPS/PPG includes the 
following:

Planning Policy Statement 1: Delivering 
Sustainable Development (2005) sets out the 
Government’s Objectives for the Planning System. 
These include: 

– contributing to sustainable economic development;
 
– protecting and enhancing the natural and historic 

environment, the quality and character of the 
countryside, and existing communities; 

– ensuring high quality development through good 
and inclusive design, and the effi cient use of 
resources; and,

 – ensuring that development supports existing 
communities and contributes to the creation of 
safe, sustainable, liveable and mixed communities 
with good access to jobs and key services for all 
members of the community.

Importantly, PPS1 makes a signifi cant declaration 
regarding the quality of new development stating 
that: 

“Design which is inappropriate in its context, or which 
fails to take the opportunities available for improving 
the character and quality of an area and the way it 
functions, should not be accepted”. 
(PPS1. 2005, Para 34, iv).

Draft Planning Policy Statement 4: Planning for 
Prosperous Economies (2009) consolidates four 
existing national policies (draft PPS4, PPG5, PPS6 
and PPS7) and seeks to encourage sustainable 
economic growth. One of the Government’s 
objectives for prosperous economies is to “promote 
the vitality and viability of town and other centres as 
important places for communities and ensure that 
they are economically successful recognising
that they are important drivers for regional, sub-
regional and local economies.” Measures are put 
forward for achieving this. 

Planning Policy Statement 6: Planning for Town 
Centres (2005) continues the theme in emphasising 
the objective to promote high quality and inclusive 
design….’” as a means of enhancing the vitality and 
viability of town centres.

Planning Policy Guidance Note 19: Outdoor 
Advertisement Control (1992) explains that the 
main purpose of the advertisement control system 
is to help those involved in outdoor advertising 
to contribute positively to the appearance of an 
attractive environment. 

PPG19 recognises that advertisements are an 
accepted aspect of our town centres, but that the 
appearance of a good building can easily be spoiled 
by a poorly designed or insensitively placed sign 
or advertisement, or by a choice of advertisement 
materials, colour, proportion or illumination which is 
alien to the building’s design or fabric. 

1.4.4 Regional Spatial Strategy

The 2009 Regional Spatial Strategy for the East 
Midlands (also known as the East Midlands Regional 

Adopted July 2009

Plan) sets out a broad development strategy for the 
Region for the next 15 to 20 years. Regional Core 
Objectives include commitments to protect and 
enhance environmental quality. Policy 2 provides 
strong encouragement to promote better standards 
of design. 

1.4.5 Wellingborough’s Community Strategy

A key aim of the Wellingborough Partnership
Community Plan (2005 – 2010) is “making
Wellingborough a better place to be: To work in
partnership to improve the health and well-being of
people in the Borough of Wellingborough.”

1.4.6 Sustainable Design SPD (Published by 
NNJPU 2009)

This SPD provides guidance on policies within the 
North Northamptonshire Core Spatial Strategy that 
relate to design and sustainability. 

1.4.7 Supplementary Planning Guidance for 
Planning Out Crime in Northamptonshire (2003)

This aims to minimise crime and fear of crime by 
ensuring that new development incorporates crime 
prevention measures through design.

1.4.8 Crowded Places - Shopping Centres 
(NaCTSO 2008)

This publication provides protective security advice 
to those who own, operate, manage or work in 
shopping centres and seeks to reduce the risk of a 
terrorist attack and limit the damage an attack might 
cause and is particularly relevant when specifying 
glazing.



5Wellingborough Town Centre
Shop Front and Advertisement Design Guide

5Borough Council of 
Wellingborough

5

centre in the future.  

The Baseline Study and stakeholder workshops 
identifi ed the following main issues: 

Inappropriate design of shop fronts in relation to 1. 
the character and proportion of the building.

Inappropriate design of shop fronts in relation 2. 
to the wider street context.

Use of inappropriate materials in relation to the 3. 
host building and location, such as extensive 
plate glass or plastics, often appearing garish, 
cheap and crude.

Replacement of period shop fronts and loss of 4. 
architectural details.

Security shutters appear extremely unsightly 5. 
and damage the street scene, but a recognition 
of the need for retailers to protect themselves.

 
Adverse visual impact resulting from the 6. 
addition of inappropriate features, particularly 
signage, satellite dishes, aerials and other 
clutter.

Poor night time illumination, particularly the 7. 
internal lighting of shops.  This issue is closely 
associated with the extensive use of security 
shutters.

Sustainability/energy effi ciency should be 8. 
considerations for shop front lighting.  

No signifi cant disabled access issues, although 9. 
some entrances are problematic.

1.5  The baseline study

To inform the preparation of this SPD a Baseline 
Study was undertaken in the form of a review of 
the main commercial and shopping streets in the 
town centre.  The Baseline Study is available as a 
separate supporting document.    

Its purpose was to establish the general quality 
of the existing shop fronts and to identify relevant 
issues that should be addressed in the shop front 
guidance.  

A number of specifi c shop fronts were also examined 
in order to identify various aspects in more detail and 
review a range of different street contexts.  These 
studies refl ect the importance that is placed on the 
context of shop fronts, not only in relation to the 
building of which the shop forms a part, but also in 
relation to adjacent buildings and the street as a 
whole.

Essentially, the baseline review provided a snapshot 
of the existing situation in the town centre and 
has been used to inform the development and 
preparation of this guide. 

To help inform the Baseline Study two stakeholder 
workshops were held in October 2008 to discuss the 
issues with various interested parties and build on 
the fi ndings of the initial review.  

The workshops helped to establish a general 
recognition of the current condition of the town 
centres shops, the problems associated with shop 
fronts and an agreed consensus on the need to 
provide guidance on better shop front design in order 
to enhance the quality and appearance of the town 

Other associated signage, such as hanging 10. 
signs generally of an acceptable size, but 
designs are often basic and unimaginatively 
handled. Posters and signs in windows obscure 
displays and detract from the buildings’  
appearance.  

Takeaways often perceived as low quality shop 11. 
fronts (often in secondary/peripheral streets) 
and causing associated problems such as 
litter.  

Consideration should be given to possible 12. 
grant assistance and/or other incentives to 
help raise the quality and standard of shop 
front design.  

Good shop front control and enforcement is 13. 
necessary – individual decisions are having a 
collective negative impact.   

Participants involved in the stakeholder workshop exercise

Adopted July 2009
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The purpose of this guide is therefore to 
encourage greater sensitivity and thought to be 
given to the design of shop fronts, while at the 
same time to allow scope for imagination and 
fl air and to ensure that high standards of design 
are achieved and maintained.

It also sets out parameters within which the designer 
is recommended to work.  The guidance set out in 
this guide will be applicable to many circumstances 
and should therefore normally be applied in the 
design process.  However, it must be stressed that 
the guide is not intended to stifl e imagination, or 
even innovation in appropriate circumstances, but 
to encourage sensitive solutions that will be able to 
achieve planning permission with minimal delay.  

As Government and EU legislation requires, this 
document has been guided by a sustainability 
appraisal, which has been prepared in parallel 
with the guide to ensure that its provisions make a 
positive contribution to sustainability aims.  

An innovative modern shop 
front executed to a high 
standard, Cheltenham

1.7  The purpose of this guide

The ultimate intention of this guide is to improve 
the design of shop fronts and advertisements so 
as to closely integrate this aspect of the urban 
environment into the wider aims of the Core 
Spatial Strategy. It will also help improve the urban 
environment, physically, socially and economically, 
redressing many of the damaging effects seen today 
as well as guarding against inappropriate change.

Whilst shop fronts and associated advertisements 
are currently subject to planning control, it is 
apparent from a review of the existing situation that 
much could be done by way of improvement.  

Shop fronts present a public face of retail and 
commercial businesses and as such they inevitably 
seek to be eye-catching to convey the nature of 
their trade.  At their most extreme they can present 
aggressive visual competition.  The challenge must 
therefore be to create an attractive and effective 
display that meets the retailer’s aims but which 
ensures the conservation of an historic urban setting 
and the creation of an attractive and well-ordered 
street scene.

This requires real sensitivity, but it should be 
recognised that well designed shop fronts can serve 
positively to enhance the character of a property 
and to upgrade the appearance of those that are 
less attractive.  It also recognises that sensitive 
design can be supportive of retail health and that the 
creation of quality streets in an essentially historic
setting can improve the commercial viability of an 
area.  

Adopted July 2009

1.6 The challenge

The concern about the condition and quality of our 
shop fronts and the challenge of encouraging new 
high quality designs is not a new one.  The above 
quotation was written in 1907 and could be equally 
applicable to today’s circumstances.  

The baseline study has revealed a range of issues 
to be addressed, and whilst examples of good shop 
fronts can be found in Wellingborough, too many 
poor examples are present and these have the 
effect of degrading and diluting the overall quality 
of the town centre environment that is contributing 
to unacceptable levels of crime and anti-social 
behaviour.  

The Council recognises that in order to improve 
the situation beyond its current level, a signifi cant 
change is required in terms of the standards applied 
to shop front design and advertising.  Key shopping 
frontages in the town centre are perceived as having 
a shabby or mediocre appearance.  A continuation 
of the status quo is no longer acceptable and it 
is expected that the application of more robust 
standards will, over time, help to reverse the decline 
in the quality and appearance of the town centre. 

T
th
a
e
S
e
r
a

W
a

“Owing to a mistaken policy of economy on 
the part of the shop-keepers, or a feeling that 
an unbroken display of glass was all that was 
necessary, the erection of the shop-front has 
usually been left more or less to chance, with 
a result quite disastrous from an architectural 
point of view.”  

(English Shop-Fronts Old and New, 1907)
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Left and below right  Replacement shop 
fronts with very dominant fascia signs and 
extensive use of glass create a top heavy 
appearance  

Below left  A plain modern shop front lacks detail, and contributes little 
interest to the townscape  

Below right Solid security shutters have a deadening effect on the street 
scene both during the day and at night.  

Key Objectives of the guide

The key objectives of this SPD are as follows:   

To improve the town centre’s image and make 1. 
it a more welcoming, attractive and memorable 
place to use and enjoy.

To promote inclusive access, ensuring access 2. 
for everyone, regardless of age or ability. 

To ensure that a thoughtful and coherent design 3. 
approach is followed based on an appreciation 
of local character and heritage.  

To create a legible town centre that is easy to 4. 
use and navigate. 

To incorporate ‘secured by design’ principles 5. 
taking into account counter-terrorist preventive 
measures to ensure that spaces are safe and 
secure.

To ensure that proposals are as environmentally 6. 
benign as possible in the specifi cation of 
materials and the utilisation of energy. 

To help protect the town centre’s vitality and 7. 
viability.  

Achieving the objectives

To achieve these objectives shop front and 
advertisement designs should: 

Be designed as an integral component of the a. 
whole building, having regard to its vertical and/
or horizontal rhythm.  

Have regard to the context of the street on b. 
which the building is located.  

Take into consideration the design of the basic c. 
shop front elements set out in Part B of this 
guide.  

Retain period architectural details and d. 
incorporate detailing that is appropriate to the 
age and style of the building.

Include measures to enhance access for all e. 
people where practicable.

Incorporate sustainability principles in the f. 
materials, design and construction of shop 
fronts and advertisements. 

Incorporate security measures that do not g. 
detract from the appearance or character of the 
townscape.  

1.8  Design guide objectives

The CSS and AAP provide the planning policy background against which this design guide has been 
conceived and formulated. The objectives of each of these documents have provided the planning context 
that has helped to inform and guide the objectives of this Shop Front and Advertisement Design Guide.  

Above  Large garish plastic fascias, projecting box signs and extensive 
advertising and glass create a confused message and cluttered appearance 
as businesses visually compete with one another

Adopted July 2009
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Principles of shop front design

The character of the town centre is infl uenced by the width and alignment of its streets and diverse built form 
resulting in a variable domestic scale townscape - view along Silver Street

2.1  General principles

This part of the design guide sets out 
the general principles that should be 
considered, and where appropriate, 
applied in the design of new shop 
fronts or the modifi cation of existing 
ones.  

2.2  Principle GP1: The character 
of Wellingborough should be 
respected

The townscape of Wellingborough’s 
town centre is defi ned partly by its 
variable medieval street pattern often 
tightly enclosed by buildings situated 
on the back edge of the pavement. 

The incremental development 
of Wellingborough has resulted 
in a largely informal townscape 
that comprises buildings of many 
individual designs, but mostly of 
relatively modest height and domestic 
scale.  

Variation in the design, appearance 
and detailing of shop fronts is 
therefore appropriate (having regard 
to the requirement for the shop front 
to respect the context of the building 
within which it is situated and the 

principles in this guide).  

However, within this varied townscape, groups of buildings occur which display 
uniformity of design.  Proposals for new or altered shop fronts on such buildings 
should respect the visual harmony of the individual facade and that of the group 
of buildings as a whole.  

The varied townscape of Cambridge Street allows for greater 
variation in shop front design 

These simple shop fronts are appropriate to their formal host 
buildings which have a plain appearance, Market Street

10Adopted July 2009
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2.3  Principle GP2: Consider the 
shop front in context with the 
building

The design of new shop fronts or the 
modifi cation or replacement of existing 
shop fronts should not be considered 
in isolation from their surroundings.  A 
shop front will be seen both within its 
‘host’ building but also viewed in the 
context of its neighbours. 

A new shop front should be 
considered as part of the architectural 
composition of the building and should 
therefore respect the style and period 
of the building.  Before commencing 
a design, the facade of the building 
within which the shop front is to 
be situated should be carefully 
considered.  Potential opportunities 
and constraints should be identifi ed.  
These should be used to help inform 
the approach to the design of the shop 
front, having regard to the design 
principles of this guide.  In addition, 
any assessment should consider the 
facades of any immediately adjoining 
buildings.  

The architecture of the building or 
group of buildings should help inform 
the design response (see Section 
2.6 below), providing a clear basis 
for relating the shop front to its host 
building.  The shop front should have 
a visually harmonious relationship 
with the upper fl oors, having regard 
to its character and any positive 
architectural elements, which if Shop front under consideration

Consider the shop front in relation to the building in which it is located and its immediate neighbours

A modern replacement shop front with a cornice detail designed 
to refl ect the cornice of the host building above (Dorset)

A replacement shop front with square window detail reminiscent 
of the fi rst fl oor bay window fanlights (Dorset)

interpreted in the new design would provide an affi nity between 
the ground fl oor and the upper storeys of the building.  The 
shop front should treat the building as a whole and should not 
segregate the ground fl oor from the rest of the building.  

Adopted July 2009
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2.4  Principle GP3: Consider the 
shop front in context with the street

Proposals for new or altered shop 
fronts should also be considered in 
relation to the wider context of the 
street of which the shop front and the 
building form a part.  

Each individual building contributes to 
the overall appearance and character 
of a street, by virtue of its use, size and 
design, resulting in a varied but often 
pleasing townscape.  

Within Wellingborough there is a  
hierarchy to the town centre streets, as 
well as a hierarchy of buildings within 
those streets, with some buildings 
being of greater historic, functional 
or visual status than others.  This is 
most notable on the main streets, such 
as Market Street, where banks and 
prominent historic buildings such as 
The Hind Hotel stand out distinctively 
within the town.  These recognisable 
landmarks help us to understand and 
navigate the town centre.  

However, the established urban 
structure can be undermined by 
inappropriate shop front designs and 
advertisements.  The installation of 
disproportionate fascia and window 
displays, aggressive or bold forms of 
advertising and the replacement of 
traditional details with crude modern 
alternatives degrade the streetscene.  
The impact occurs both from changes 
to individual shops and the cumulative 

Banks represent buildings of status both in visual and 
functional terms, Market Street

impact resulting from inappropriate 
changes to multiple premises in a 
given area.  As a result, the impact of a 
shop front’s design and the clarity of its 
advertising message becomes lost in a 
confusion of visual competition.  

The width of the street and the degree 
of its enclosure will infl uence the 
impact of the proposed shop front or 
advert.  

Well-designed shop fronts and signs 
will make a positive contribution to 
the character and appearance of the 
streetscene.  This will also benefi t 
the vitality and viability of the town 
centre overall, increasing its liveability 
and making it a place where people 
will want to spend time and visit.  
Ultimately this will help boost the 
town’s competitiveness which will 
benefi t local traders and the local 
economy.  

Buildings of lesser status, Market Street

Aggressive visual competition, Midland Road The width of the street and its enclosure infl uence the 
prominence of shop fronts and advertisements, Sheep 
Street

2.5  Principle GP4: Proposals 
should seek to contribute to 
sustainability

By working with good materials to a 
high standard a new shop front is likely 
to be more durable, experience less 
damage, require less maintenance 
and ultimately result in a longer 
lifespan.  This will avoid the need for 
frequent changes to the shop front and 
contribute to the aims of sustainability 
and safety.  

The choice and source of materials 
should also be a consideration when 
designing and installing a shop front.  
Wherever possible, owners and 
operators are encouraged to obtain  
materials from well managed sources, 
for example by using products certifi ed 
by organisations such as Secured by 
Design and the Forest Stewardship 
Council (FSC).  Secured by Design 
licenses products made from natural 
resources such as those quoted 
above that confi rm to current security 
specifi cations. The Forest Stewardship 
Council logo identifi es timber products 
from well managed forests.  

The use of natural materials which are 
capable of degrading naturally, once 
they reach the end of their useful life 
is also preferable to materials, such as 
plastic and aluminum, which will persist 
for much longer in the environment 
and which are more diffi cult to dispose 
of appropriately.  
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2.7 Principle GP6:   Existing 
unsympathetic shop fronts should 
be improved

Where shop fronts have been altered 
or replaced in a manner which is 
unsympathetic to the character of the 
host building, it would be desirable to 
seek its improvement or replacement 
with a more appropriate shop front.  

Proposals for the replacement or 
alteration of a shop front should seek 
to maximise opportunities to improve 
its character and appearance.  

Many inappropriately altered shop 
fronts still retain attractive period 
details.  Proposals for new or 
replacement shop fronts will be 
encouraged to retain and incorporate 
surviving elements considered worthy 
of retention.  

Where previous alterations or additions 
have resulted in features of interest 
being obscured or concealed by a 
more modern fascia, owners and 
operators are encouraged to remove 
the more modern sign and reveal and 
restore these traditional elements. 
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2.6 Principle GP5: Period shop 
fronts and details should be 
retained

The majority of buildings in the town 
centre containing shop fronts have, to 
a greater or lesser degree, undergone 
some form of shop front alteration, 
often refl ecting the changing fashions 
and trends.  The Council is however 
particularly concerned at the 
inappropriate replacement of historic/
period shop fronts.  

Where an existing shop front 
contributes positively to the character 
of the building and its surroundings it 
should be retained and, if necessary, 
appropriately restored.  Sometimes 
important architectural features 
such as fascias survive, but may 
have been hidden by later additions.  
By revealing and restoring these 
features the shop front can be greatly 
improved.  

In cases where some elements have 
been removed, such as cornices 
or console brackets, owners and 
operators are encouraged to reinstate 
missing details to match those which 
remain.  

An altered period shop front retains the potential to 
reinstate period features and detailing, Midland Road

A good quality period shop front in a historic building on 
Cambridge Street retains many positive architectural 
elements 

A simple but effective period shop front on the High 
Street (note cast iron columns at the entrance)

An excellent example of a well maintained period shop 
front on Sheep Street

Crude modern fascias bolted onto the original fascias 
obscure period architectural shop front details

An inappropriately deep fascia and modern shop front 
undermines the status of this prominent corner building, 
Sheep Street
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2.8  Principle GP7:  New or altered 
shop fronts should be designed 
and fi nished to a high standard 
using quality materials

It is expected that all proposals for new 
or altered shop fronts will be of a high 
standard of design, quality of materials 
and fi nish.  Thoughtful design and 
attention to detail will give the shop an 
individual design which will positively 
promote its image.  This is essential if 
the character of the town centre shops 
and streets are to be successfully 
enhanced.  

The choice of materials should be 
appropriate to the character, period 
and status of the host building.   

Timber with a painted fi nish was 
commonly used in the past and is the 
most versatile of materials, although 
a range of materials has been used in 
traditional shop fronts including stone, 
marble, cast iron, glazed tiles (faience 
ware) and leaded windows.  The use of 
traditional materials will be appropriate 
in many instances, particularly in 
historic and period buildings.    

The facades of most old buildings have 
a matt, non-refl ective fi nish.  The use 
of shiny plastic sheeting or shop fronts 
in natural fi nish anodized aluminium 
and unpainted or varnished timber is 
very unlikely to be appropriate in most 
cases and should normally be avoided.  

Left  Cast iron column;  Below  Timber 
frame windows with leaded lights;  

Middle left  Glazed tile facade; 

Middle right  A stone facade often 
associated with buildings of status such 
as banks; 

Bottom  Shop front constructed from 
timber with a painted fi nish.     

2.9  Principle GP8:  Designs should facilitate 
accessibility and promote community safety 

All users of the town centre should be afforded equal 
access to shops and services and should not be 
unreasonably excluded by virtue of poor accessibility 
to buildings.  It is expected that new developments 
containing shop fronts or for new or altered shop 
fronts in existing buildings should take reasonable 
steps to accommodate the needs of people who 
experience mobility impairment. 

With regard to the authorities responsibilities under 
Section 17 of the Crime and Disorder Act 1998 
proposals should be designed according to Secured 
by Design principles and take account of the impact 
that the design might have on the town centre in 
terms of community safety.  Security measures 
designed to protect an individual building, such as 
solid shutters, can have a negative impact on the 
visual appeal and image of the town centre.  Well 
designed shop fronts can contribute to a positive 
image and a sense of place, enabling people to 
identify with the town centre and helping to reclaim 
public places back for society to enjoy.  

2.10  Principle GP9:  The historic environment 
and cultural heritage should be preserved or 
enhanced

Wellingborough town centre is partially covered by 
a Conservation Area designation.  It requires that 
proposals must preserve or enhance its environment.  
Proposals for shop fronts and advertisements within 
the Conservation Area or affecting other aspects of 
the town’s cultural heritage may need to be adapted 
to protect or enhance its character.  Equally, listed 
buildings and unlisted buildings of townscape merit 
fall within the town centre.  Proposals adversely 
affecting their historic or architectural interest will not 
be permitted.  

To help achieve a high standard of design and a 
quality fi nish owners and operators are encouraged, 
where appropriate, to employ skilled crafts people 
when implementing their designs.  By using 
professional carpenters and signwriters this will help 
maintain these professional trades and encourage 
traditional skills development.   
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2.11 Principle GP10:   Design 
responses should have regard to 
the character and sensitivity of the 
building

The character of the building within 
which the shop front is to be located 
will, to a large extent, guide the 
response to the design.  

Where proposals seek permission for 
a shop front within a period building, 
a traditional shop front design is 
likely to be an appropriate response.  
Contemporary designs and materials 
(as experience in the town shows) are 
less likely to complement the character 
and appearance of the building or its 
setting and often lack the refi nement 
associated with many period buildings.  
Only contemporary designs which 
can be demonstrated to be of truly 
outstanding quality and which preserve 
the character or appearance of the 
building and its setting would be 
likely to be acceptable under these 
circumstances.  

Where new buildings are designed 
in the style of period buildings this 
approach would also be appropriate. 

The character of the building, and 
where appropriate, the adjoining 
buildings, should be refl ected in the 
design of the new or altered shop front 
(see 2.2 above).  In buildings with 
plain uncomplicated facades a simple 
unembellished shop front design is 
likely to be appropriate to its character.  

In more decorated buildings a shop 
front with greater embellishment would 
be likely to be more suitable.  

The character of the adjoining 
buildings is also a consideration in the 
design of a new shop front, particularly 
where it forms one of a group of 
buildings or is a single building/facade 
which has been subdivided into 
several shop units on the ground fl oor.   
In this scenario a new shop front may 
need to refl ect or even replicate good 
quality designs or common details 
found within the group.  Alternatively, 
where a building group has lost its 
period shop fronts or features, a new 
shop front may need to provide an 
appropriately detailed replacement to 
set an example for other replacement 
shop fronts to follow in the future.  This 
would enable the reunifi cation of the 
group over a period of time.   

Where new buildings are designed 
in a modern style, a contemporary 
approach to the design of shop fronts 
would be appropriate.  However, it is 
likely that new shops will be situated 
within a historic context and therefore 
must also have regard to their historic 
setting.  In this scenario modern shop 
fronts should include those traditional 
aspects of shop front design (see 
Section 3), but could be expressed in 
a contemporary way, thus providing 
continuity between new and old.  

An original opening in the former cinema has been  
successfully adapted with a new window, Gloucester 
Place

A single building with a subdivided ground fl oor would 
benefi t from a unifi ed approach to its shop front designs, 
Silver Street

A new building containing shop fronts with traditional 
elements expressed in a contemporary way, Dorset

Unembellished shop fronts are appropriate within these 
simple Georgian facades, Market Street

A modern shop front within a period building displays 
little harmony with its facade, Oxford Street

A parade of shops which have retained many of their 
original elements and appear as a unifi ed group, Oxford 
Street
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3.1  Shop front design

This section of the guide identifi es and describes 
the architectural elements that combine to make up 
a ‘typical’ shop front.  Traditionally these elements 
have been used in shop front design.  Historically, 
considerable variation existed in terms of details, 
materials, fi nishes and how these elements were 
combined.  Often, much was left to the skill of the 
craftsman to interpret the design and incorporate 
local traditions.  As a result many traditional shop 
fronts display a richness of detail and interest that 
has been watered down or lost in recent times.   

This guide aims to highlight basic principles and 
common practices that can be employed in shop 
front design to ensure that good practice is followed 
and that standards and quality are improved in the 
design of future shop fronts within the town.  

Accompanying each description are a series of 
design principles that should be employed in the 
design of new or replacement shop fronts.  These 
should provide the basis for any design, although 
each will be infl uenced by the character of the 
building and be subject to negotiation.   

03
Anatomy of a shop front

Plinth

Pilaster Cill

Stallriser

Threshold

Corbel/Capital/
Console Bracket

Mullion

Transom

Blind Box
(Often part of the Cornice.  
Alternative position below the fascia)

CorniceFascia
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3.2  The fascia

The fascia sign provides the principal 
space on which the shop name or 
business is displayed.  Fascias can 
be either vertical or canted with a 
downward slope to make them more 
visible from the street.  Above the 
fascia is a cornice detail (see 3.3) and 
together they express the physical 
separation between the ground fl oor 
and the building above.  

Modern fascias often appear 
excessively deep and out of proportion 
with the building.  They are also 
often boxy in appearance and of 
inappropriate materials.  They should 
form an integral part of the shop front 
design and not be crudely ‘bolted on’ 
to the original fascia.  Locating new 
fascias over the top of the existing 
ones should be avoided.   

Principle SF1: Fascias
When designing either a traditional or modern shop front the following 
principles should be applied: 

(a)  Fascias should be visually strong and appear in proportion with the 
building, although they should not appear unduly dominant, disproportionately 
deep or out of scale with the host building.  

Any fascia sign should have a ‘comfortable’ appearance on the building and 
as a rule of thumb should not normally exceed 20 percent of the total of the 
depth of the shop front below (cornice to ground).  Traditional shop fronts may 
dictate that shallower fascias are necessary.  

(b)  The stallriser should normally be of equal or similar depth to the fascia to 
provide visual balance and maintain proportion.  

(c)  The fascia board should not encroach onto the upper facade and should 
be located well below the cills of the fi rst fl oor windows.  

(d)  A fascia should not spread beyond the shop front surround or obscure 
architectural details of interest, or decoration such as the cornice or corbels.  
They should also respect party wall divisions and should not extend 
uninterrupted across a number of buildings or distinct architectural units.  

(e)  A fascia should be an integrated element of the shop front design 
not a separate sign attached to the original or pre-existing fascia, without 
consideration of the overall composition. 

Excessively wide and deep fascias appear as dominant and out of proportion with the building.  They obscure fi rst 
fl oor windows and extend across distinct architectural units and elements.  

Fascias should remain in proportion with the building of which they form a part and be kept well below the fi rst fl oor 
window cills.  They should also be contained horizontally within the elements of a suitably designed shop front and 
the party walls of the building.  
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3.3 The cornice 

Traditional shop fronts incorporate a projecting moulded cornice, usually 
constructed from timber but sometimes of stone.  This is often a highly 
decorative feature that gives protection from the weather by throwing water 
off the shop front to help prevent rotting.  It also provides a horizontal division 
between the top of the shop front and the upper fl oors and completes the frame. 
Traditionally, the cornice has also been used to incorporate a roller blind (see 
4.0).   

Principle SF2: The Cornice
When designing either a traditional or modern shop front the following 
principles should be applied: 

(a)  A cornice should always form part of a traditional shop front design.  

(b)  Existing historic or traditional cornice details should be retained or 
reinstated or repaired where missing or damaged.  

(c)  A cornice should also be incorporated into the design of modern shop 
fronts as a means of incorporating and capping the fascia, and framing the 
shop front. 

(d)  The cornice should project from the facade and be weathered with a 
properly detailed lead coping.  

A cornice with a relatively simple design and 
appearance

A section through this cornice shows its 
construction details.  A cornice can serve a 
multi-functional purpose and be designed 
to accommodate features such as a roller 
blind (contained within a blind box) or where 
appropriate to conceal lighting.  

An elevation of part of a moulded cornice illustrates 
its decorative appearance, although a cornice might 
also be of a simple uncomplicated design where this 
is appropriate to the building.  

A more complicated decorative cornice has a grander appearance
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3.4  Pilasters and corbel/console brackets

Pilasters contain the outer edges of the shop front and differentiate adjoining 
shops and buildings.  They form an important visual component providing vertical 
strength and visual support for the upper fl oors, but must be of suffi cient size and 
number to convey this convincingly.  

Pilasters are normally grounded by a plinth, which also contributes to their sense 
of strength and provides an appropriate base.  

Corbels, also known as capitals or console brackets, crown the pilasters and 
frame the outside edges of the fascia sign (and sometimes the cornice), of 
which they are often an integral part.  They are frequently ornate and afford 
opportunities for individualistic designs, although simple versions can also be 
effective when designed appropriately.  

Principle SF3: Pilasters and Brackets
When designing either a traditional or modern shop front the following principles 
should be applied: 

(a)  Pilasters should always form part of a traditional shop front design. 

(b)  Existing historic or traditional pilasters and capitals should be retained or 
reinstated or repaired where missing or damaged.  

(c)  Where pilasters form part of a new shop front design they should always 
incorporate a base plinth and capital.  

(d)  Modern shop front designs or new buildings containing retail units should 
maintain a clear means of separation between adjacent shops, buildings or 
distinct architectural units.  The principle of providing visual support for the 
upper fl oors in the form of strong vertical elements also remains applicable 
to contemporary designs.  Supporting vertical elements should be positioned 
logically and be of suffi cient width and proportion to appear capable of 
structurally supporting the upper part of the building.  

Examples of pilasters and capital designs.  
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3.5  Stallrisers

The stallriser is the solid base or 
plinth above which the shop window 
is located.  It takes its name from the 
time when shops were open-fronted 
and the stall board projected forwards 
to form a stall for the display of wares.  
It was often hinged, so it could be 
folded down at night.  Today, the 
modern stallriser performs a number 
of  important practical and architectural 
roles.  

Stallrisers help provide visual 
balance and proportion to the shop 
front, countering the fascia and 
cornice above.  They also anchor the 
building to the ground creating the 
impression of a solid base.  Shop 
fronts comprising largely of sheet glass 
extending down to ground level often 
appear visually weak, as if they are 
incapable of supporting the building 
above.  Stallrisers also provide a 
robust base providing protection for the 
shop window.  

The inside window board is also the 
primary location for the display of 
goods.  Historically, the depth of the 
stallriser was determined by the goods 
being sold.  A tailor required a tall 
window display with a low stallriser, 
(sometimes as low as 100mm).  A 
retailer of small items or perishable 
goods such as a jeweler or grocer 
required their wares to be higher from 
the ground and closer to eye level, 
necessitating a taller stallriser of 
between 700mm to 1m in height.  

Changes in shop ownership or tenancy 
often mean that retailers inherit a 
shop front designed for the display of 
different types of goods.  

Stallrisers were most often constructed 
from panelled timber, but marble or 
glazed tiles (known as faïence ware)
were also often used.  

Principle SF4: Stallrisers

When designing either a traditional or modern shop 
front the following principles should be applied: 

(a)  A stallriser should form part of any design for a 
new or replacement shop front.  

(b)  Existing historic or traditional stallrisers, 
decoration or features of interest should be 
retained.  

(c)  Stallrisers should provide a solid visual base to 
the shop front and help visually balance the fascia 
and cornice above. The design of the shop front 
and height of the stallriser will be infl uenced by the 
type of goods to be displayed, but should also have 
regard to the depth of the fascia generally being of 
a similar depth.  Large panes of glass extending to 
ground level should generally be avoided.  

(d)  Stallrisers should be constructed from suitable 
robust materials such as timber panelling, glazed 
tile, marble or rendering.  Brickwork, aluminium or 
modern lightweight materials will not normally be 
appropriate.  Applied mouldings are also inauthentic 
and are unsuitable.  

Below left  A low stallriser of painted render consistent with the height of the 
solid section of the door (High Street).  Below Right  A modern shop with a 
traditional panelled stallriser (High Street).   Bottom  A historic shop front with 
a solid stallriser (Cambridge Street).   
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3.6  Windows

Shop windows have traditionally comprised of window panes subdivided by 
vertical timber uprights known as mullions and horizontal timber members called 
transoms.  These provide structural support for the glass.  

As technology has advanced, it has become possible to manufacture larger, 
stronger panes of glass requiring minimal support.  Many late 20th century 
shop fronts incorporated large undivided windows, but often appear dull and 
characterless.  

Large expanses of undivided glazing give the appearance of a void at the base 
of the building that appears disproportionately large and out of scale.  It also 
creates the impression that the upper façade is unsupported, creating a visually 
‘weak’ base.  This is almost always inappropriate in most buildings.  

02  picture title

 
Principle SF5: Windows

When designing either a traditional or modern shop front the following 
principles should be applied: 

(a)  Designs should be vertically subdivided by mullions.  Large expanses of 
unrelieved glazing will not normally be acceptable.  

(b)  The method of subdivision and proportions of the windows should relate 
to the character of the building. Smaller subdivisions will be appropriate on 
Georgian, Victorian or early 20th Century buildings and larger subdivisions will 
be more suitable on more modern buildings.  

(c)  Vertical subdivisions, whether columns or mullions, should normally be 
located to coincide with areas of solid masonry on the upper fl oors in order to 
provide a means of visual support for the upper facade.  

Below left  Traditional shop front with timber window 
frame subdivided by mullions and transoms (Park Road).  

Below Right  A modern shop containing a large expanse 
of undivided glass (Market Street).   

Bottom Left  An original period shop front with shop 
windows subdivided by elegant narrow mullions (Sheep 
Street).  

Bottom right  A new window designed in a traditional 
style (Gloucester Place).   
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3.7  Doors and thresholds

Doors should form an integral part of all shop front designs, whether traditional 
or modern in style.  Historically, many traditional shops in Wellingborough have 
incorporated a recessed entrance, enabling the door to open outwards without 
overhanging the pavement.  Later or replacement shop fronts have often been 
redesigned to be fl ush with the facade with inward opening doors.  These can 
have a fl at and rather dull appearance.    

Where entrances are recessed the threshold has traditionally been decorated 
with mosaics or tiles varying from simple black and white chequers to intricate 
designs incorporating the name of the business.    

The doors themselves are also often designed with a timber panel at the 
bottom to match the height of the stallriser, contributing to the impression of a 
continuous base to the shop front and providing visual harmony.  

Principle SF6: Doors and thresholds
When designing a shop front the following principles should be applied: 

(a)  Recessed entrance doors should be retained where they currently exist or 
incorporated into a traditional shop front design where this to be reinstated.  

(b)  Doors should be designed to harmonise with the overall shop front design 
and incorporate a solid timber panel to match the height and panel design 
(where applicable) of the stallriser, providing a continuous base to the shop 
front.  

(c)  Treatment of the threshold in the form of mosaic tile designs or original 
decorative tiles is encouraged to contribute originality and interest to the 
design.  Where existing historic or traditional decorative thresholds exist 
already, these should be retained.  

(d)  Modern shop fronts should incorporate recessed entrances wherever 
possible to provide relief to fl at uninteresting frontages. 

(e)  Door furniture should be appropriate to the style and age of the building.  
Inappropriate modern fi ttings should be avoided on traditional buildings.  

Left  Decorative black and white tile double threshold 
from the interwar period, High Street;  

Middle left Decorated Victorian threshold to recessed 
entrance (Winchester);  

Middle right Recessed entrance with door to match the 
height and design of the stallriser, Market Street.   

Bottom Left  A modern tile decorated threshold, 
Winchester.

Bottom right  A modern facade with dull brick fascia and 
fl ush glazed entrance door, provides little visual harmony 
to the shop front. Market Street.   
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3.8  Separate access to upper fl oors 

The fl oors above many shops remain empty or under used, often as a result of 
the inability to gain suitable independent access to these areas.  Consequently a 
potentially important resource is generally underutilised.  

There are many benefi ts to making better use of the accommodation available 
above shops, either as commercial offi ce space or for residential purposes.  
Owners are therefore encouraged to consider incorporating a suitable separate 
means of access to upper fl oors when considering the replacement or redesign 
of an existing shop front, where separate access does not currently exist.  

An entrance to the upper fl oor located between two shop units, Oxford Street

Principle SF7: Separate access to upper fl oors
When designing a shop front the following principles should be applied: 

(a)  Where independent access to upper fl oors currently exists this must be 
retained or, if appropriate, reinstated in any proposals for the redesign or 
replacement of the shop front.  

(b)  Proposals for the replacement of an existing shop front should consider 
the potential for incorporating a separate access to the upper fl oors.  

(c)  Proposals for the wider redevelopment or refurbishment of a building 
involving a new or replacement shop front should normally incorporate an 
independent access to the upper fl oors.  

(d)  Entrance doors to upper fl oors above the shop should be designed as 
an integral part of the facade and shop front, not as an unrelated or separate 
component.    

Separate entrance to the upper fl oor located on the 
opposite side of the shop front door way

A recessed entrance provides a common point of entry 
with separate doors to the shop and fl oors above
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4.1  Introduction

Sun blinds and canopies are traditional elements that have historically been 
incorporated into shop fronts.  These features served practical purposes, 
protecting window displays from damaging sunlight and providing shelter.  

Well designed blinds and canopies can make a positive addition to a building or 
streetscene, contributing to the sense of vitality and visual interest.  However, 
there should be a genuine need for such features in order to avoid unnecessary 
or excessive clutter.  Blinds are not normally necessary on narrow streets or on 
north facing elevations.   Where binds are deemed to be appropriate they should 
always be retractable to avoid permanently obscuring the fascia or shop window.  

Proposals for canopies will require planning permission.  Where canopies 
include lettering/advertising they will also be subject to advertisement 
consent.   

4.2  Fitting and positioning

Traditionally sun blinds often formed an integral part of the shop front.  These 
retractable features would usually have been incorporated into the cornice or 
fascia and contained within a ‘blind box’.  Where such features remain (perhaps 
no longer in use) their reinstatement is preferable to the attachment of an 
additional externally fi xed roller blind, in order to minimise clutter and retain the 
character of the shop front.  

As with all elements of a new shop front, careful thought should be given as to 
how a blind box can be incorporated into the overall design.  New shop fronts 
should be designed to incorporate a sun blind within a blind box where a blind is 
required.  

Where proposals seek to incorporate an externally fi xed sun blind on an 
existing shop front, they should be sited as discretely as possible in order 
to minimise their bulk and visual clutter. 

04  
Sun blinds and canopies

Left  Shop sun blinds on premises along Silver Street, 
circa 1910 (image courtesy of Wellingborough Town 
Museum);  

Middle left Modern sun blinds (Cambridge Street);  

Middle right Externally attached canopy provides shelter 
for outside seating and shades the window (Gloucester 
Place), 

Bottom Left  Traditional canopy with blind box 
incorporated into the cornice (Covent Garden) 

Bottom right  Dutch blinds are dominant features, are 
formed from inappropriate plastic materials and obscure 
windows and shop fascias.   
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Such blinds should be subtly located 
in logical positions, following horizontal 
features. They should not cut across 
windows or other architectural elements.  
To minimise visual impact, external 
casings and fi xtures should be fi nished 
to match the colour of the background to 
which they are attached.  

4.3  Materials and colour

The blind should be of a canvas or similar 
woven material with a matt fi nish.  Shiny 
plastic or stretch fabrics are likely to be 
inappropriate and should be avoided.  

4.4 Dutch blinds

Dutch blinds are not a traditional design 
and are fi xed using ‘fan’ brackets and 
a metal frame over which the fabric is 
stretched.  

They have a bulky appearance and 
remain visible even when stowed in 
the upright position.  When unfolded 
their structure obscures the fascia and 
other architectural elements and they 
form an uncharacteristically dominant 
shape.  Often they are used as a means 
of increasing advertising space and 
the use of multiple blinds, including on 
upper storeys, is highly inappropriate and 
should be avoided.  

Principle SF9: Sun blinds and canopies
When designing a shop front the following 
principles should be applied: 

(a)  Consideration should be given to the 
incorporation of a retractable sun blind and fl ush 
blind box when designing a new shop front.  

(b)  Blinds should be contained within the width of 
the shop front but should not extend beyond the 
window or obscure architectural features such as 
pilasters.  

(c)  Blinds should not be fi tted over upper storey 
windows or above entrance doors alone.  

(d)  Proposals for blinds to be fi xed externally 
to a shop front must be discretely and logically 
positioned following horizontal features and 
should normally be fi nished in a colour to match 
that of the background so as to avoid bulky 
or visually intrusive additions and a cluttered 
appearance.  Where such fi xtures are deemed to 
be inappropriate they will not be permitted.  

(e)  Canopies and sun blinds should provide 
adequate height clearance above the pavement, 
at a minimum of 2.2m height and setback of 
450mm from the back edge of the pavement.  

(f)  Canopy materials should be of canvas or 
similar woven fabric.  Shiny plastic and stretch 
fabrics will not be permitted.  

Canopies can provide opportunities for outside displays and seating which can enliven the 
streetscene
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5.1  Background

The security of retail and business premises is a legitimate issue which is 
recognised as being of importance to owners and occupiers.  However, there is 
a concern about a creeping trend for installing solid security shutters which is 
substantially harming the character of Wellingborough’s townscape, both during 
the day-time and at night.  

Solid shutters have a deadening effect on the street and result in places being 
perceived as unsafe, often unjustly.  Such negative impressions can be harmful 
to the town centre both visually and potentially economically, by discouraging 
visitors.  Other measures are therefore encouraged as an alternative to solid 
shutters.   

5.2  Designing in security

To minimise the potential for adverse impacts security arrangements should be 
considered at the planning and design stages. All developments are to be built 
or refurbished to the Secured by Design standard, the benchmark developed 
nationally by the Association of Chief Police Offi cers (www.securedbydesign.
com). Security considerations need to form an integral part of the shop front 
design in order to avoid unsightly additions being retrofi tted at a later stage.   

5.3 Reinforcing the shop front

It is possible to introduce concealed security measures to strengthen the shop 
front and help protect against damage.  

Stallrisers can be reinforced by locating a concrete block or stanchions set in 
concrete behind the facing material.  

Where shop fronts are subdivided by mullions and transoms these can be 
strengthened with concealed steel supports to protect them from damage, 
reducing potential repair costs by preserving the joinery.  In the event that glass 

05
Community safety and shop front 
security

Reinforced mullions 
and transoms Reinforced stallriser Security glass

Potentially 
suitable 
positions for 
locating an 
alarm box
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is broken, the area of glass to be replaced is also 
reduced, thus minimising repair costs.   

The manner in which reinforcing measures are tied 
into the structure of the building must be carefully 
assessed to prevent structural damage occurring 
should a building be unfortunate enough to receive a 
heavy impact.  

5.4 Alarm boxes

Alarms serve an important practical purpose but 
have a functional and unsightly appearance.  When 
considering the positioning of an alarm box the aim 
should be for it to be sited logically and ideally as 
discretely as possible.  

Alarm boxes should not be carelessly positioned or 
located simply for the convenience of the installation, 
as they will appear unsightly, to the detriment of 
the building.  Rather, they should be sited logically 
along the centre lines of the building to provide a 
symmetrical appearance.  Alternatively, boxes could 
be located discretely within the soffi ts or, where 
possible, on the upper wall of a recessed entrance.  

The positioning of alarm boxes on the architectural 
elements of the shop front, such as the console 
brackets or pilasters, would obscure and detract 
from these features and would not be acceptable.  In 
some instances, where opportunities for discretely 
siting an alarm box might be very limited, it may 
be possible to locate the box on the fascia itself.  
Although again, it should be discretely positioned 
to one side and always be fi nished to match the 
background colour of the sign.  

Any cabling should be hidden and, where exposed 
externally, minimised to avoid unsightly runs of 
cables marring the appearance of the building.  

An alarm positioned symmetrically on the centre line of 
the building, Winchester

Although located on the fascia this box is fi nished to match 
the background colour and minimise its obtrusiveness

Alarm box mounted on the wall of a recessed entrance

5.5 Security cameras 

As with alarm boxes, security cameras are generally of a functional 
and utilitarian appearance and are not generally appropriate 
additions to individual buildings, especially on streets already 
covered by public CCTV cameras.  

If external security cameras are deemed essential, these should 
be incorporated into the shop front design, be of the minimum size 
possible and positioned discretely to avoid adding clutter to the 
appearance of the building or contained within existing housings 
that refl ect the character of the shop front. However, where 
proposals for cameras would result in an unsightly addition to the 
building this would not normally be acceptable.  

Any cabling should be hidden and, where exposed externally, 
minimised to avoid unsightly runs of cables marring the 
appearance  of the building.  

Principle SF10: Security considerations
When designing a shop front the following principles should be 
applied: 

(a)  Security requirements should be considered in the design of 
all new or replacement shop fronts.  

(b)  Alarm boxes and security cameras (where deemed 
appropriate) should be positioned unobtrusively, having regard 
to the symmetry of the building.  

(c)  Security fi xtures should not be located on architectural 
features of the shop front or building.  
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5.6  Security shutters and grills

The prevalence of security shutters within the town centre area is having a 
detrimental impact on its character and appearance.  Solid shutters in particular 
are extremely unsightly, provide a canvas for graffi ti and create a fortress 
like atmosphere.  They also conceal the shop window display, deadening the 
appearance of the streetscene and in the event that someone is able to gain 
entry to the premises they will remain hidden from view.  Consequently, the 
installation of solid external shutters will not be acceptable.  

External open meshes and lattice shutters can, subject to their detailed design, 
be a more suitable solution than those with a solid appearance.  However, 
meshes and metal lattice grilles located on the inside of the window are less 
visually harmful to the streetscene, provide good security and are an acceptable 
alternative. 
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Left  A group of shops with solid shutters appear 
defensive and create an uncomfortable atmosphere 
(Market Street).  

Middle left Solid shutters at night have a deadening 
effect on the streetscene  (Oxford Street).

 Middle right An externally attached shutter box is 
utilitarian and obtrusive (Herriotts Lane). 

Bottom Left  When closed security shutters also detract 
from the environment during the day-time (Market Street).  

Bottom right  Galvanised steel shutter boxes and 
shutters are unsightly addition to any building, including 
modern developments (Pebble Lane).   

Principle SF11: Security shutters
When designing a shop front the following principles should be applied: 

(a)  Requirements for security shutters should be considered in the design 
of all new or replacement shop fronts.  Where security shutters are deemed 
to be essential, the shutter box housings and guide channels should form 
an integral part of the shop front design (i.e. concealed behind the fascia) 
or should be set back fl ush with the shop front, although where visible they 
should be fi nished in a colour to match that of the shop front.  

(b) Shutters must not extend beyond the span of the shop window and must 
be contained within an area defi ned by the shop fronts fascia and pilasters.

(c)  Discretely designed and retractable internal security shutters should be 
considered before opting for an external security shutter.  

(d)  If an external security shutter is proposed it must be of an open mesh 
design and allow for the shop window display to remain clearly visible behind.  

(e)  Solid external security shutters and poorly designed, positioned or fi nished 
shutter box housings will not be acceptable.   
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Internal open mesh shutters: 
Internally fi tted open mesh shutters 
are the preferred method of 
providing security shutters.  They 
allow the display window to remain 
visible without detracting from the 
visual appearance of the building 
or townscape.  Window displays 
should be subtly lit with the internal 
lighting to enliven the streetscene 
and enhance the perception of 
security.  The example below shows 
an acceptable open mesh pattern.  

External solid security shutters and shutter box

External open mesh shutters: 
External open mesh shutters with 
the shutter box housing concealed 
behind the fascia, are more 
prominent than internal shutters 
and offer an acceptable alternative 
where internal shutters cannot be 
achieved.  Window displays should 
be subtly lit with the internal lighting 
to enliven the streetscene and 
enhance the perception of security.  

External solid shutters: 
External solid shutters and 
externally located shutter box 
housings have a utilitarian 
appearance and are visually harmful 
to the building, the streetscene 
and contribute to a perception of 
insecurity.   Proposals  for solid 
external shutters or unsightly shutter 
box housings will not be acceptable.  

External open mesh security shutters with a concealed shutter box

Internal open mesh security shutters

External solid shutters look unsightly and detract from the building

External open mesh shutter but with an unsightly external shutter box

A good example of an internal shutter and positive window display
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6.1  Universal access

A signifi cant proportion of the population has some form of disability.  Providing 
equal access to goods and services is an important basic principle and good 
practice.  Where practicable it is also a legal requirement.

The 1995 Disability Discrimination Act (DDA) makes it a legal requirement to 
provide physical and intellectual access to people with disabilities.  The Act 
applies to all service providers and landlords of premises occupied by service 
providers.   

However, it should also be remembered that diffi culty with access not only 
affects those with impaired mobility but also people with poor eyesight, hearing, 
or learning diffi culties and those who experience diffi culties in understanding 
their surroundings.  Equally, parents with children and pushchairs, or someone 
weighed down by shopping, can be challenged by poor access.  

Not all premises will be able to be adapted to achieve universal access, however, 
when designing a new shop front or altering an existing one reasonable steps 
should be taken to ensure that the building is accessible to as wide a number of 
people as possible.  This also makes commercial sense.  Shop fronts on listed 
buildings and in historic areas should adhere to the objectives of this guide but 
should also attempt to accommodate accessibility measures.  Each shop front 
will need to be considered individually as to what measures can be reasonably 
incorporated into its design.  

6.2  Entrances

Ideally entrances should be fl ush rather than stepped, although this may not 
always be possible or harmonious with the design of the building.  

If there is a level difference between the shop and the street, the access should 
be provided by using a ramp in preference to steps.  Where a ramp can be 

06  
Access considerations 

A ramp and hand rail provide improved access to a bank, Dorset 
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provided this should have a gradient no steeper than 1:12 maximum.  The 
Building Regulations, Part M, 2000 defi nes the limits for the ramp gradients.  
Where an external ramp is not possible or appropriate, an alternative ramp 
should be placed within the shop.  

Finishing materials should be chosen with consideration in order to reduce slip 
hazards, the colours of the fl ight should be chosen to assist the visually impaired.  

Where there is a small change in level between the footpath and the entrance, 
this may be overcome by raising the level of the pavement or within a recessed 
entrance, although care should be taken to ensure that any decorative tiles are 
retained and reused where possible.  

6.3 Doors 

A number of principles can be applied in the design of an accessible door.  
Minimum effective clear widths of external doors for the use of the public are 
1000mm for new shop fronts and 775mm for the existing shop fronts, to allow for 
wheelchairs and pushchairs to pass through without diffi culty.  

Glazing should be well positioned to allow for good visibility through the entrance 
door.  Vision panels should comply with the minimum zone of visibility as defi ned 
in the building regulations but will often be greater for aesthetic purposes to 
ensure that the entrance door is harmonious with the design of the shop front.  

Doors should preferably be automatic, but should not require excessive pressure 
to enable the door to be opened.  The door handle should be positioned at an 
accessible height to accord with the Building Regulations.  

6.4 Handrails

Handrails should be placed along the fl ights and landings of ramps and should 
extend at least 300mm beyond the top and bottom of ramps.  They should be 
placed between 900mm to 1000mm above the surface of the ramp and contrast 
with the background.  

The profi le should be circular with a diameter of between 40mm to 45mm or oval, 
preferably with a diameter of 50mm.  A clearance of between 60mm and 75mm 
between the handrail and any adjacent wall surface is required.

The surface should be slip-resistant and not cold to the touch.  Wood or similar 
materials are suggested.  

Principle SF12: Accessibility
When designing a new shop front or altering an existing shop front reasonable 
steps should be taken to provide measures to enhance accessibility for all 
users of the premises.  

Further guidance on designing for access is available from Building 
Control Offi cers at the Borough Council of Wellingborough.  
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07
Cash dispensers

7.1 Positioning cash dispensers and fi ttings

Where a cash dispenser is required its design and positioning should be considered 
as part of the overall composition of the shop front.  

The size and shape of cash dispensers is such that they can appear as visually 
discordant features.  They should be sited unobtrusively, having regard to the 
balance and proportions of the facade.  Cash dispensers located in busy areas will 
also benefi t from passive surveillance and increased security.   

They should not be accompanied by unnecessary additional signage or advertising, 
although ancillary fi xtures, such as for the disposal of paper slips, may be 
appropriate.  

Proposals for cash dispensers in historic buildings must preserve features of 
historic or architectural interest and avoid any unnecessary loss of fabric or 
integrity.  

Right A cash dispenser 
integrated into the window bay 
of a bank, Market Street

Centre right A cash dispenser 
located to one side of a large 
window display, Market Street

Bottom right A wall mounted 
cash dispenser with poorly 
arranged ancillary items

Principle SF13: Cash dispensers
Proposals for locating a cash dispenser within a shop front or building facade 
should apply the following principles: 

(a)   The position of a cash dispenser should be assessed in terms of impact on 
the overall composition of the shop front and building facade.   

(b)    Cash dispensers should be sited unobtrusively and minimise their 
prominence on the building.  Additional signage and advertising to accompany the 
cash dispenser should be avoided, although necessary ancillary fi xtures may be 
appropriate subject to their siting and design.    

(c)    Where possible cash dispensers should be sited in locations that will 
provide security through passive surveillance.  

(d)  Proposals for cash dispensers within historic buildings must avoid any 
unnecessary loss of historic fabric and maintain the integrity of the building.  
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8.1  Additional fi xtures (clutter)

The attachment of additional external fi xtures to shops and upper fl oors above buildings in addition to 
the normal shop signage can result in building frontages becoming visually cluttered and unsightly.  

External fi xtures are often added incrementally, but gradually result in an accumulation of extraneous 
items.  They are often positioned in a visually arbitrary and ill-thought out fashion.  The result can be 
damaging to the appearance and character of the building and the streetscene.  

Commonly, items include, external lighting attachments, projecting signs, air conditioning units, 
satellite dishes, alarm boxes and CCTV cameras.  Many of these items require cabling which is often 
run externally at the convenience of the installer (i.e. the shortest most direct route) rather than in the 
interests of the appearance of the building.   

The aim should be to minimise the number and prominence of attachments  in order to avoid a cluttered 
and unsightly appearance to building facades.  

08
Additional fi xtures (clutter)

Principle SF14: Additional fi xtures
When considering a proposal to install an external fi xture to a building facade 
containing a shop front, the following principles should be applied: 

(a)  The overall appearance of the facade should be considered having regard 
to existing fi xtures.  The number of external fi xtures should be kept to an 
absolute minimum.  Any proposals for a new external fi xture should be sited 
so as to minimise its visual impact and prominence.  

(b)  The cumulative impact of existing and proposed fi xtures will be taken 
into account.  If the proposed fi xture will contributes to the facade having a 
cluttered or unsightly appearance it will be unacceptable.  

(c)  Redundant external fi xtures should be removed when they are no longer 
required.  

Cluttered building facades (Midland 
Road and Cannon Street)
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9.1  Maintenance

In order for the shop front to remain 
attractive and continue to make a 
positive contribution to the character 
and quality of the town centre regular 
maintenance is essential.  This is 
important for timber or metal surfaces 
which will eventually require attention.  
However, with care, these materials 
will last for many years.  Postponing 
repairs will result in greater expense 
at a later stage.  Even where shops 
are empty regular maintenance 
is important to prevent them from 
detracting from the appearance of the 
building and street.  A well maintained 
shop front will also be more likely 
to attract a new tenant and deter 
vandalism.  

09
Miscellaneous

Principle SF15: Maintenance
Owners/operators are encouraged to:
 
(a)  Adequately maintain their shop 
fronts to prevent deterioration and 
ensure they continue to contribute 
positively to the streetscene.  

(b)  Continue to maintain their 
premises, including empty premises, 
to prevent them detracting from 
the town centre and environment, 
encourage their occupation by new 
tenants and to deter vandalism.  

Top Empty premises should also be 
maintained to encourage new tenants 
and discourage vandalism

Middle and left Examples 
of neglected maintenance, 
Wellingborough

9.2 Ventilation 

Ventilation was often incorporated into the design of traditional shop fronts, 
particularly those designed for the sale of perishable goods.  This was often 
achieved through the provision of perforated or pierced metal grilles, usually 
located above or below the transom or with inward opening fanlights.  

Sometimes stallrisers also contained vents to circulate air behind the window 
display box.  

Principle SF16: Ventilation
When designing a shop front the 
following principles should be 
applied: 

(a)  Any requirements for ventilation 
should be considered at an early 
stage in the design process.  

(b)  Existing historic or traditional 
means of ventilation should be 
retained, reinstated or repaired 
where missing or damaged.  

(c)  Extractor fans, air conditioning 
units and louvered windows 
are generally unsightly modern 
additions that will almost always be 
inappropriate and out of character 
with the building and a well 
designed shop front.  

Top Window ventilator located below fascia
Middle Vent to a stallriser  
Bottom An unsightly air conditioning unit, thoughtlessly 
sighted at fi rst fl oor level above the shop front
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9.3 Suspended ceilings 

Where a false or suspended ceiling is proposed to be introduced 
within a shop the ceiling should not extend below the level of the 
fascia sign, otherwise the ceiling will be exposed to view within 
the shop window.  In cases where proposed ceilings would be 
lower than the bottom of the pre-existing fascia sign, increasing 
the depth of the fascia to obscure the ceiling from view will not 
be appropriate as this will result in an excessively deep sign with 
unbalanced proportions.  

Other means of concealing the suspended ceiling should be 
considered, such as setting the ceiling back into the shop in order 
to minimise the visual prominence of the ceiling when viewed 
externally.    

Principle SF17: suspended ceilings
When designing a shop front the following principles should be 
applied: 

(a)  False or suspended ceilings should not extend bellow the 
level of the fascia sign where this would result in the ceiling 
being visible through the shop window.  

(b)  Where a proposal for a suspended ceiling would extend 
below the bottom level of the fascia, the exposed face of the 
ceiling must be splayed before joining the supporting beam.  

(c)   The depth of the fascia must not be increased as a means 
of disguising the presence of a suspended ceiling.    

Left  A suspended ceiling set back inside the shop front 

Below left  A section through a shop front showing a 
suspended ceiling not extending below the line of the 
shop fascia  

Below Right A section through a shop front showing a 
suspended ceiling lower than the shop fascia but which 
has been splayed to avoid appearing unsightly from the 
street
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10.1 New developments containing shop fronts

The Area Action Plan envisages that in the coming 
years the town centre will need to accommodate 
new development, including new retail fl oorspace.  
Separate guidance is being prepared in relation 
to a number of key locations, including the Market 
Square and the Tresham Institute sites.  As it is likely 
that retail units and shop fronts will form a part of 
these developments this section provides guidance 
on the approach to handling the design of retail 
development and its associated shop fronts in the 
context of Wellingborough’s historic townscape. 
 
Post war retail developments in Wellingborough 
such as the Swansgate Shopping Centre or Barclays 
Bank are large buildings with wide frontages and 
a horizontal emphasis.  This does not refl ect the 
traditional townscape and these developments 
generally appear poorly integrated into their setting.  
However, retailers continue to prefer large regular 
fl oor plates which have both wide frontages and 
deep plans.  

The character of the town is very much derived from 
its modest scale buildings, with varied but often 
narrow frontages, varied architectural treatments 
and frequent plot divisions with a vertical emphasis.  
Differences in the fl oor to ceiling heights between 
buildings also contribute to the rhythm of the 
streetscene and the rise and fall of the roofscape.  
The challenge is to create the same sense of 
rhythm, variation and character in proposals for new, 
potentially large scale, retail development in the town 

centre, so that it will complement rather than clash 
with the fi ne grain of the historic townscape.  

To achieve a satisfactory solution it will be necessary 
to reconcile the demands for large retail units within 
the context of Wellingborough’s fi ne grain streets.  To 
help achieve this, proposals for new development 
containing shop fronts should address the following 
criteria in their design.  

10.2 Appropriate form

Developments should demonstrate the highest 
quality of architecture and design and respond 
sensitively to their historic context through an 
appropriate built form.  

Large scale development should be presented in a 
way which is architecturally compatible with the fi ne 
grain of the town.  

Large scale buildings should be ‘wrapped’ on the 
street elevations e.g. with smaller units that refl ect 
the fi ne grain of Wellingborough’s shopping streets.  

10.2.1 Scale and massing 

The height of the development should relate to that 
of the adjacent buildings and the roofl ine should be 
varied to help integrate the new development into its 
setting.  

Wide facades should be broken down using multiple 
bays and elevations modelled to avoid plain facades. 

10
New developments containing shop fronts

Wrap large buildings with smaller units to create active frontages 
and achieve a fi ner grain of development

The Swansgate Centre on Midland Road appears as a large 
scale building that does not respond to the fi ne grain of the  town

On Market Street The Swansgate Centre is partially wrapped by 
historic buildings screening the large building from view
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 -  Units should incorporate varied plot widths or 
articulate frontages  where a single large unit is 
located behind.  

 -  Varied fl oor to ceiling heights should be introduced 
between buildings or bays to avoid excessive 
uniformity of fl oor, window and roof heights. 

 - Service entrances and areas should be located 
discretely.   

10.2.3 New shop fronts

The design of new shop fronts should respond to 
the design and setting of the building and street of 
which it forms a part (see 2.2 -2 .4).  In most cases 
it will be appropriate for modern shop fronts to 
incorporate those architectural elements associated 
with traditional shop fronts, although these should 
be expressed through contemporary design in a way 
that respects its context. 

Top Contemporary retail 
development, Duke of York 
Square, London

Above A modern corner 
building, with its mass broken 
down by subdividing its facade 
into bays, Canterbury 

Left A modern corner building 
with a more traditional 
appearance, Winchester  

Below left A large store with its 
frontage subdivided into multiple 
shop fronts, Winchester 

10.2.2 Response to context

 - New retail development should have regard to the 
character of its neighbours and it’s wider setting.  

 - Frontages should positively address public streets 
and spaces whilst traditional thoroughfares should 
be preserved wherever possible and be accessible 
to all. 

 - Fine grain historic street patterns should be 
maintained or, where appropriate, incorporated into 
new developments.  

 - Routes should be addressed by active frontages 
and should provide an inviting environment for 
pedestrians.

 
 - Corner buildings should be designed to positively 

turn the corner, as is characteristic elsewhere 
within the town centre.

Variable plots widths and building forms

A large retail unit with its facade subdivided by multiple shop fronts

Turrets and canted corners are characteristic aspects of the town
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11.1  Signs and advertisements 

A sign or advertisement conveys the 
name and nature of the business, but 
most importantly it provides a crucial 
fi rst impression.  A well-designed sign 
can create a sense of quality and pride 
in the business.  Conversely, excessive 
advertising or poorly designed signs 
can appear cheap, tacky and send out 
the wrong message. 

The design and placement of signs 
and advertisements displayed on a 
building will greatly infl uence its overall 
appearance.  As with other external 
building fi xtures (See Section 8.1) 
the arbitrary placement of signs and 
adverts or excessive numbers of such 
items will detract from rather than 
enhance the character and quality of 
the building and its setting.  Equally, 
the use of subtle but dignifi ed and 
effective signs and adverts will help 
portray the business in a positive light 
and enhance the visual appeal of the 
building.   

It is therefore important that the 
nature and placement of all signs and  
advertisements is carefully considered, 
preferably in conjunction with the 
design of the shop front (if applicable) 
so that these two aspects can be 

considered together.  

Generally, retail signs comprise fascia 
signs and lettering, projecting signs 
and making use of the shop windows 
themselves.  In addition, some 
businesses utilise pavement signs 
such as ‘A’ boards to increase their 
advertising space, particularly those 
which might be located off the main 
thoroughfare.  

This section of the SPD provides 
guidance on the nature and design of 
the signs and advertisements for retail 
and business premises.  It is expected 
that proposals for new or replacement 
signs and adverts will have regard to 
this guidance.  

11
Shop signs and advertisements

Aggressive advertising is not necessarily a new phenomena (Market Street - building now demolished).  
Photograph courtesy of Wellingborough Town Museum

Advertisements can be light hearted and inject some 
individuality into the townscape, Gloucester Place
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11.2  Fascia signs and lettering or other device/symbol

The fascia sign is arguably the most important aspect of 
the shop front in terms of providing an opportunity for the 
business to display advertising.  It should convey the name 
and nature of the retailer or business, but without detracting 
from the design and appearance of the shop front or the 
building of which it forms a part.  Simply stating the name 
of the business is usually suffi cient to provide a clear and 
effective sign.  Extraneous advertising and information on 
the fascia sign should be avoided.     

Traditional shop fronts often encompassed a timber fascia 
sign with hand painted lettering.  Where a period shop 
front is retained, or is to be reinstated with a timber fascia, 
lettering should be signwritten directly onto the fascia and  
owners are encouraged to seek the services of a traditional 
signwriter.  Alternatively, individual letters on risers could 
also potentially be appropriate.  Gilded, stove enameled or 
painted wooden lettering is appropriate on period buildings 
and historic streets.  Applied vinyl lettering has a fl at 
appearance and will rarely be acceptable.  Modern boxed 
fascias or cut out panels mounted onto existing fascias are 
clumsy and are usually inappropriate additions that should 
be avoided.  The fascia should be an integral part of the 
shop front (see 3.2 above).  

The experience of signwriters shows that light coloured 
lettering on a mid-tone or dark background provides good 
contrast and is most effective at helping the sign to stand 
out.  Cream works well with most colours and most colours 
work well on a cream background.  However, a variety 
of colours and fi nishes will help maintain a vibrant and 
interesting streetscene.  Traditional techniques also utilised 
are gilding and shadowing to help emphasise the letters and 
create a 3D effect.  These methods are appropriate for hand 
painted signs and applied lettering.  

The application of individual lettering may also be 
appropriate on buildings where no fascia exists, for example 
where buildings have been converted from other uses 
such as banks.  In such circumstances, lettering should be 
applied on risers between the ground and fi rst fl oor.  

Above  A traditional timber fascia with hand painted lettering and a 
drop shadow effect to provide emphasis.  The size and position of the 
lettering is in proportion with the fascia board, Silver Street

Left Individual lettering applied to the entablature of this former bank 
is an appropriate response to providing a sign on a building where no 
fascia exists, Silver Street 

Adopted July 2009



Borough Council of 
Wellingborough

Wellingborough Town Centre
Shop Front and Advertisement Design Guide

42

20%

20%

60%

75%

11.2.1  Proportions 

The size of the individual letters and the proportion of the fascia which they 
occupy will signifi cantly infl uence the appearance of the sign.  The size of the 
lettering should normally be in proportion with the sign and appear ‘comfortable’.  
The size and nature of the fascia will infl uence the proportions and each case 
must be considered individually.  However, it will normally be appropriate to 
ensure that the lettering is easily contained within the fascia.  As a general 
rule the proportions of the lettering should not exceed 60% of the height of the 
fascia with approximately 20% spacing above and below the lettering, although 
a marginally deeper gap below the lettering can create the optical illusion of 
balance when seen from street level.  The length of the lettering should not 
normally exceed 75% of the length of the fascia sign.  

Principle ADV1: Fascia signs and lettering
Proposals for new or replacement fascia signs should apply the following 
principles: 

(a)   Period buildings should normally comprise a traditional painted sign 
written timber fascia or individually applied letters on risers.  Box fascias or 
boards mounted onto existing integral fascias will not be acceptable. 
 
(b)   Lettering should normally appear in proportion with the sign and be easily 
contained within the fascia.  

Above  An inappropriate fascia added to a period 
building, Northampton Road

Below Traditional style lettering and sign writing 
shadow effects in proportion with their fascia signs.  
Examples from Wellingborough
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11.3  Projecting signs

Wellingborough’s shopping streets do not have a large number of projecting or 
hanging signs.  The cumulative effect of many hanging signs can contribute to 
the sense of visual clutter in any given street, to the detriment of the streetscene.  
However, the addition of a carefully designed and positioned projecting sign to 
a building can also add visual interest to the streetscene and help convey the 
nature and quality of the business.  

A projecting sign also provides an opportunity to introduce creativity and 
personalisation.  A well-designed projecting sign can add artistic interest and 
even humour to the townscape.  

As a general principle the size of a projecting sign should relate to the 
size and scale of the building and not appear overly large and intrusive or 
uncharacteristically small.  

Traditional sign boards were constructed from timber, usually with a vertical 
emphasis.  Not all period buildings will be suited to having a projecting sign.  
Where they are considered appropriate, they should normally take the form of a 
timber hanging sign, hung from a wrought iron bracket.  

In cases where an original or traditional style iron bracket remains, these 
should be repaired and reused.  If a new bracket is required, its design should 
be carefully considered.  In many cases a decorative but simple design will be 
appropriate, although more ornate designs may be more suited to a particular 
building.  The most effective designs will be crafted by a competent blacksmith. 

Projecting box signs or similar will not normally be appropriate on a period 
building or historic street and will almost always appear as incongruous features 
on most buildings.  

An alternative to a hanging board could be a hanging symbol denoting the trade 
or nature of the business.  This can be an effective advertisement in its own 
right and add individuality and artistic interest to the streetscene.  In appropriate 
circumstances the Council is keen to encourage proposals for thoughtfully 
designed, high quality symbol signs where these will provide visual interest for 
visitors and help contribute to the unique identity of Wellingborough’s shopping 
streets. 

Left and insert A hanging sign positioned 
centrally on an appropriately ornate wrought 
iron bracket, Market Street  

Left  Symbol sign, the Horsehshoe Inn, Sheep 
Street

Right A traditional sign written timber hanging 
sign, Silver Street  

Bottom left An art materials shop sign, Dorset

Bottom middle Shoe shop symbol sign, 
Winchester

Bottom right  Painted timber cafe sign, 
Winchester

Below A simple and dignifi ed oval 
hanging sign and bracket expressed in a 
contemporary way, London 
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Below left A section showing the minimum height and 
setback requirements for hanging signs;  

Below right  An acceptable design and position for 
a hanging sign with a vertical emphasis from an iron 
bracket;  

Bottom right An unacceptable projecting box sign with 
a horizontal emphasis.   

2.3m
 

450mm 

Principle ADV2: Projecting signs
Proposals for new projecting or hanging signs should apply the following 
principles: 

(a)   There should be no more than one projecting sign per shop front.   
 
(b)   Projecting signs should normally be located to one side of the shop front 
and no higher than the level of the fi rst fl oor cill.  Signs to be positioned on the 
central axis of the building may potentially be located at a higher level. 

(c)  Projecting signs should normally be hung from an iron bracket and the 
colour and style of the sign should co-ordinate with that of the shop front.  

(d)  Proposals for well designed symbol signs will be encouraged.  

(e)  Signs should adhere to the minimum clearance requirements.   

Proposals for symbol signs should adhere to the following guidelines:  

 - The symbol and its supporting bracket should appear as an attractive silhouette; 
 - The sign should not include the name of the shop or business but should indicate 

the type of trade on offer, e.g. a shoe shop or butcher (the sign will attract 
attention from a distance and the fascia sign and display window should be left to 
convey any detailed information and draw the shopper in; and  

 - Design, construction and fi nish should be to a high standard.  

There should not normally be more than one projecting sign on the front elevation.  
In some instances, a projecting or symbol sign may not be appropriate at all. 

11.3.1 Locating projecting signs

The traditional location is for signs to be level with the fi rst fl oor windows.  Any 
such sign must be carefully positioned, usually to one side, having regard to the 
architectural design of the building and its shop front.  In some circumstances it 
may be appropriate to position the sign centrally in order to maintain the symmetry 
of the composition.  Signs should not be positioned on the pilasters, brackets or 
other architectural elements of the shop front itself.  

Within most streets a minimum clearance of 2.3m must be maintained between the 
base of the sign and the pavement.  The projection of the sign may vary, but must 
not extend closer than 450mm from the edge of the pavement to avoid damage 
from high-sided vehicles.  
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11.4  Window advertisements, wall signs and banners

Advertising on buildings in the form of window advertisements, signs painted 
directly onto buildings or hanging banners can contribute to the cluttered and 
confused appearance of a building or streetscene and dilute the effectiveness of 
the message.  However, if carefully handled some of these types of sign can be 
effective and appropriate in certain circumstances.  

11.4.1 Window signs

If further signage is needed it can be painted on the glass.  Where the upper 
fl oors of a building are occupied by a business, the use of lettering applied 
directly to the window will often be appropriate.  

Traditionally, lettering was applied using a technique known as glass gilding, 
where lettering was reverse painted or gilded onto the inside of the glass.  Gold 
leaf was often used for its sheer attractiveness and durability.  This material 
remains unmatched for its brilliance.  Gold or silver leaf on glass has an elegant 
and stylish appearance and is often used for offi ce windows for professional 
businesses, although it is also appropriate for building numbers, pubs or where a 
building is unable to accommodate a shop window. 

Modern materials now offer alternatives to gold leaf lettering and where 
appropriate may also be utilised, although traditional glass gilding will often be 
appropriate.  

Where lettering is to be applied to upper storey windows, characters should not 
normally exceed 100mm in height and wording should relate only to the separate 
business occupying that fl oor.  Upper storey windows should not be used as a 
means of increasing advertising space for the retail or commercial use occupying 
the ground fl oor of the building.  

The principal shop window and upper storey windows should never be blocked 
by excessive lettering, posters, advertising or continuous applied vinyl fi lms on 
the inside of a window.  This appears unsightly and obscures the interior of the 
shop, deadening the streetscene and diminishing the contribution of the business 
to the vitality of the townscape.

Temporary posters announcing offers and sales should not block the display 
window.  As a general rule these should not exceed more than 25% of the 
window, thus maintaining a good balance between the posters and the display.  

Left Fascias would be 
inappropriate on some buildings 
that were designed without shop 
fronts.  Insert Gold leaf lettering 
applied to a window provides 
a suitable means of displaying 
the name and nature of the 
business, Oxford Street  
  

 

Below left Restrained use of lettering creates a 
dignifi ed window sign, Dorset

Below A shop makes no use of its fascia but fi lls 
the window with a confusion of advertising 

Far left A restrained sale 
poster occupies only a modest 
proportion of the display 
windows for advertising 

Left Inappropriate window 
posters block the fi rst fl oor 
windows 

Below left Modest sale 
posters maintain a good 
balance between the 
advertisements and a clearly 
visible window display
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11.5  Illumination 

Illuminated signs will often require consent from 
the local planning authority.  The illumination of 
shop signs can contribute to the visual clutter on 
the building, detracting from its appearance and 
is often undesirable, especially in a well-lit town 
centre environment.  The Council therefore seek to 
minimise the use and impact of such signs.  

However, if sensitively handled lighting can also 
make a positive contribution to the townscape at 
night, particularly where it is designed as a discrete 
or integral part of the shop front rather than another 
means of drawing attention to an advert.  An effective 
window display with subtle illumination inside the 
shop can often be a more effective advertisement 
than a brightly illuminated sign.  

11.5.1 Internal illumination

Internally illuminated box fascias will not be 
permitted within the Town Centre Conservation Area 
or on buildings that are either listed or designated 
buildings of local townscape merit outside of 
the conservation area.  Well designed internally 
illuminated fascias or lettering may be appropriate 
elsewhere but should normally be integrated with 
the construction of the shop front.  Proposals for 
extensive areas of illumination will be resisted. 

11.5.2 External illumination

Where external lighting is considered to be 
acceptable, the source of the illumination should be 
discretely located and, where possible, hidden from 
view.  As with other aspects of shop front design, 
illumination should be considered at the design stage 
of a new or replacement shop front.   

Proposals for new external lighting of an existing 
shop front should seek to integrate the lighting and 
fi xtures as much as possible so as to minimise 
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Principle ADV3:  Window advertisements and 
wall signs
Proposals for window signs or wall 
advertisements should apply the following 
principles: 

(a)  Lettering to advertise businesses on upper 
fl oors may be utilised on upper fl oor windows.
   
(b)  Lettering should be proportionate to the 
window and characters should not normally 
exceed 100mm in height.  

(c)  Proposals for sensitively designed signwritten 
signs painted directly onto a building will normally 
be considered, favorably.    

(d)  Upper fl oor windows should not be used to 
increase the advertising space for the business 
occupying the ground fl oor.  

(e)  Banner signs that detract from the character 
or appearance of a building or area to the 
detriment of its visual amenity will not normally be 
permitted.  

(f)  The practice of obscuring windows through 
the application of applied vinyl fi lm or similar 
techniques to create the impression of a solid wall 
or frosted glass effects is strongly discouraged.  

11.4.2 Painted wall signs

In some circumstances signs may potentially 
be painted directly onto the walls of buildings.  
Historically some businesses utilised painted 
lettering signs at high level.  If carried out sensitively 
in appropriate styles, size and colour, this technique 
could appear as an attractive addition to the 
appearance of the town centre.  However, the size, 
position and nature of the sign would require special 
consideration and may not always be appropriate.  
In addition, signs of excessive size, prominence or 
which would cumulatively contribute to the cluttered 
appearance of the townscape would not normally be 
acceptable.  

A restored painted wall sign, Castle Lane

11.4.3 Banners

Advertisement banners will almost always require 
advertisement consent from the local authority.  
Such signs are usually associated with temporary 
forms of trading and often appear cheap, crude and 
brash to the detriment of the visual amenity of the 
building or area. The practice of hanging large and/or 
garish banners from buildings and premises, either 
in addition to or instead of properly designed shop 

signage will be inappropriate in most circumstances 
and will not normally be acceptable.   

Windows blocked by vinyl sheeting deaden the streetscene A cheap banner sign 
detracts from the visual 
qualities of the area
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Principle ADV4: Illumination
Proposals for the illumination of a shop front or 
sign should apply the following principles: 

(a)  Lighting must not contribute to the visual 
clutter on a building or wider streetscene to the 
detriment of its character or appearance.  

(b)  Where possible, proposals for illumination 
should be integrated into the design of the 
shop front.  In all cases the size and number 
of fi ttings should be kept to a minimum to 
avoid unnecessary visual clutter or obtrusive 
additions.

(c)  Light fi ttings must be designed and sited 
to be unobtrusive in order to avoid detrimental 
visual impacts and to illuminate the fascia or 
lettering only.  Brackets and fi xtures should be 
fi nished to match the colour of the background 
or shop sign against which they will be seen.  

(d)  Internally illuminated box fascias or plastic 
lettering will not normally be permitted in 
the Conservation Area or on listed or period 
buildings which make a positive contribution to 
the townscape.  

(e)  The illumination of projecting signs should 
be avoided unless it is associated with a 
late opening business. Light fi ttings must be 
unobtrusive in terms of their size, design and 
positioning.  

(f)  Any cabling should be hidden and external 
cable runs minimised. 

(g)  Wherever possible, lighting should make 
use of energy effi cient technology and be 
designed to minimise light pollution.  

Left  A shop 
fascia with down 
lighting integrated 
beneath the  
cornice.  Insert 
above Close 
up of concealed 
lighting, Sheep 
Street  

Left  Restrained 
use of external 
lighting of 
the fascia 
combined with 
an attractively 
lit window 
display creates 
an effective 
advertisement 
at night, Silver 
Street  

Left  A plain 
modern shop 
front but with an 
external trough 
light coloured 
to match the 
background 
fascia sign, 
Market Street

their impact.   Cornice details or former 
blind boxes can provide an opportunity for 
concealed lighting. 

The size and number of projecting spot or 
trough lights should be kept to an absolute 
minimum in order to avoid the accretion of 
visual clutter and should highlight the fascia 
sign/lettering only.  Brackets and fi ttings 
should be coloured in order to match the 
shop front or background colour and thereby 
minimise their visual impact during the day-
time.   

Any cabling should be hidden and, where 
exposed externally, minimised to avoid 
unsightly runs of cables marring the 
appearance of the building.  

It will not generally be appropriate to 
illuminate projecting signs unless it is 
associated with a late opening business. 

If an illuminated hanging sign is considered 
to be appropriate, any such lighting must be 
unobtrusive and the size and prominence of 
the light fi xtures must be minimised to avoid 
clumsy, inappropriate additions to the sign. 

Well designed proposals for illuminating 
shop fronts can have a positive effect on 
the character, appearance and atmosphere 
of the town centre at night, including 
making it feel safer.  However, owners and 
occupiers should also have regard to the 
environmental consequences of providing 
such lighting in terms of light pollution and 
CO2 emissions.  Lighting should be designed 
to minimise light spillage and light pollution.  
It is recommended that, wherever possible, 
light fi ttings utilise low energy technology in 
order to minimise their energy use.     
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11.6  Pavement signs

The presence of external display boards can be a 
source of obstruction to pedestrians, especially those 
with mobility or sight impairment or those pushing a 
buggy, and are particularly inappropriate where the 
pavement is narrow or already cluttered.  The use of 
multiple boards can also be a source of visual clutter 
to the detriment of the streetscene.  

In many cases there is no justifi cation for a sign of 
this nature.  However, the Council does recognise 
that in certain circumstances, such as for businesses 
located in more peripheral locations, a sign of this 
type might be an appropriate means of drawing 
attention to the business.  In such cases a single, 
well designed and carefully positioned sign may be 
appropriate.  

Designs should refl ect those of more traditional ‘A’ 
boards rather than fl exible freestanding signs.  They 
should also be of a modest size.   

In the case of more than one business requiring a 
sign of this type, consideration should be given to a 
single combined sign in preference to multiple signs 
so as to avoid excessive clutter.  

When considering proposals for pavement signs and 
displays the Council will assess the visual impact 
of the proposals, together with the existing level 
of street furniture and clutter already present and 
whether the sign would cause an inconvenient or 
hazardous obstruction to pedestrians.   Excessive or 
potentially obstructive signs will not be permitted. 

Pavement signs should never be used as a means of 
simply increasing advertising space.   

Pavement signs can cause clutter and are obstruction to pedestrians

Pavement signs should never be used as a means of increasing advertising 
space

Principle ADV5: Pavement signs
Proposals for pavement signs should apply the 
following principles:  

(a)   There should be a genuine requirement to 
attract attention to a business in a peripheral 
location.  

(b)   Where more than one business in a given 
location/area requires a sign, consideration 
should be given to providing a shared sign.  

(c)  The size of the sign should be the minimum 
necessary to achieve its objective.  

(d)  Signs must not cause an inconvenient or 
hazardous obstruction to pedestrians.    

(e)  Signs must not unduly contribute to the visual 
clutter of the streetscene.  
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Principle ADV6: Corporate image
A standard corporate sign may need to 
be adapted in response to the character 
or appearance of the area or building on 
which it is to be located.  

11.7  Corporate image 

Historically British high streets and town 
centres comprised small businesses and 
individual retailers with their own identity 
and style.  Throughout the 20th century the 
development of larger multiple retailers  with 
a ‘corporate identity’ has had an impact on 
the character of many town centres, with 
signs and shop fronts deriving from manuals 
of standard details rather than what would 
necessarily be appropriate to the context of a 
particular building or street.  

The Council considers that it is appropriate 
to require the adaptation of corporate styles 
to respond to local circumstances and the 
building affected by the proposals.  Corporate 
designs can be tailored to fi t with the scale 
and style of a particular building and so 
respect the local context.  

This view is also expressed in Government 
guidance.  PPG19 (Outdoor Advertisement 
Control) advises that designers should 
be prepared to compromise on matters of 
“corporate” design where it is unsuitable in 
a particularly sensitive area; but “corporate” 
designs should not be refused elsewhere 
simply because a planning authority dislikes 
the design.  

National and international chains have a strong corporate image, 
Market Street

Corporate signage can dominate a building and a standard approach 
to signs on period buildings will often be inappropriate, Market Street

A good example of the restrained use of corporate signage which does 
not detract from the character of the building or townscape, London
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Obtaining Consent

12.1 The need for permission 

Various permissions may be required for proposals 
involving works to a shop front.  Separate 
applications are necessary for works requiring 
planning permission and those affecting listed 
buildings as well as Advertisement Consent and 
Building Regulations approval.  

Planning permission is required for the following 
works: 
- Construction of new shop fronts.  

- Material alterations to existing shop fronts, including 
the installation of security shutters and grilles or 
canopies and blinds. 

- The removal of a shop front

Listed Buildings.  Consent will be required for any 
works to a listed building affecting its historic or 
architectural interest (both internal and external).  
It is a criminal offence under the Planning (Listed 
Buildings and Conservation Areas) Act 1990 to carry 
out unauthorised works to a listed building.  If you 
are unsure whether your proposal requires consent 
you are advised to contact the Borough Design and 
Conservation Offi cer for further guidance.  

Advertisement consent is required for: 
 - The installation of certain signs and 

advertisements depending upon purpose, siting 
and objectives.  

 - The installation of canopies and sun blinds bearing 
advertising or logos.  

 - Illuminated signs and advertisements.  

Licences
Proposals for signs or canopies which will project 
over the public highway will require a licence from 
Northamptonshire County Council as the Highway 
Authority.  

The regulations covering the control of outdoor 
advertisements and signs are explained in the 
Department for Communities and Local Government 
(DCLG) publication ‘Outdoor advertisements and 
signs: a guide for advertisers.  Copies can be 
obtained from the Borough of Wellingborough 
or electronically via the Planning Portal at www.
planningportal.gov.uk or from the DCLG website 
www.communities.gov.uk.  

Building Regulations.  A Building Regulation 
application is required for the installation or 
modifi cation of a shopfront. Together with access 
considerations, issues of structural support, means 
of escape in case of fi re and the choice of glazing 
will need to be determined.

12.2 Submission requirements

Planning applications for works to shop fronts and 
signs should include the following information: 

A site plan on an Ordnance Survey base at scale 
1:1250 or 1:2500 with the site outlined in red.  

Fully detailed plans, of both the existing and 
proposed appearance of the building to a scale not 
less than 1:50, showing the whole building facade 
and that of the adjoining properties.  

Floor plans, both existing and proposed, to a scale of 
1:50 or 1:100.  

Sections and elevations showing details such as the 
projection and profi le of the pilasters and cornice are 
usually required at a large scale, such as 1:20.  

Sections of all mouldings at full or half scale.  

Details of materials, colours and fi nishes.  
Examples of the type of information that should be 
provided and the level of detail are shown on page 
53.  Note that the examples shown are not to scale.  

Full details of all signs proposed including drawings, 
details of materials, fi nishes, and colours and 
intended means of illumination (if applicable).  

The information supplied with an application will 
be used as a basis for determining its acceptability 
or otherwise.  All drawings and information should 
therefore be clear and readily understandable 
and contain adequate detail to enable a proper 
assessment of the proposals.  
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Below are examples of the type of information that should be provided and the 
expected level of detail.  Note that the examples shown are not to scale.

Shop front under consideration

Vertical section detail through shop front showing 
cornice and pilaster projection 

The shop front itself should be illustrated at a larger 
scale to show its appearance in detail 

Horizontal section detail through shop front showing 
the entrance plan and mullions 

Horizontal section through the mullion showing 
moulding detail.  Such details should be provided full 
or half scale

The elevation should show the shop front in relation to the building of which it forms a part and that 
of its immediate neighbours so that its immediate context can be fully appreciated
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Shop fronts on Cambridge Street (south side) circa 1905


